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1. MOACHUTEJIBHASA 3AIIMCKA

1.1. lean 1 3224y TUCHHUILIHHDBI
HucrunmnHa «HOCTpaHHBIA S3BIK (QHTJIMICKUN)», SBISIETCS 005A3aTebHOM 4YacThio OJloKa
b1.0.04 yueOnoro mnana mo HampaieHuto noarotoBku 42.03.01 - «Peknmama u cBsizu C
OOIIEeCTBEHHOCThIO,  HampaBieHHOCTH: «COBpeMEHHble KOMMYHUKAIlMM UM  peKjIamay.
JlucuuiuinHa peanu3yercs Ha (pakyibTeTe peKiiaMbl U CBSI3€i ¢ 0OIIEeCTBEHHOCThIO Kadeapoil
MHOCTPAHHBIX SI3BIKOB.

[Iporpamma aucuuniauHbel «VHOCTpaHHBIM  S3bIK  (QHTJMIICKUI)» COCTaBlI€HA B
cootBeTcTBUH ¢ TpeboBanusimu ®I'OC BO

Lesablo Kypca sBISIETCS OBNAJCHUE CTYJEHTaMU HEOOXOAUMBIM U JIOCTaTOYHBIM YPOBHEM
MHOSI3bIYHOM KOMMYHHMKATHUBHOW KOMIIETEHLIUU NJISl PEHICHHUS COLMaIbHO-KOMMYHHMKATHUBHBIX
3aJjad B PA3NUYHBIX 00JacTAX NpoPecCHOHAIBbHOM W HayyHOW cdep AedaTenbHOCTH,
KOMMYHHKAIIMU B YCTHON U MUCbMEHHOW (opMax Ha pyCCKOM M MHOCTPAHHOM SI3bIKax, a TaKxkKe
IS TajbHENIero caMooOpa3oBaHus, 4To mpernonaraeT GOpMUpOBaHHE BCECTOPOHHE Pa3BUTOM
JUYHOCTH, CIIOCOOHON OTBEYaTh HAa BHI30BHI COBPEMEHHOT'0 OOIECTBA M HCIIOJIb30BATh 3HAHUS,
YMEHUS ¥ HaBbIKH, MTOJyYSHHbIE B X07e 00yUeHHsI.

ObpazoBarenbHas Ledb MpeArnoIaraeT U3yueHue HHOCTPAHHOTO sI3bIKa HE KaK
JIMHTBUCTUYECKON CHCTEMBI, a KaK CPEJICTBA MEXKKYJIbTYPHOTO OOLICHUS U HHCTPYMEHTA
MO3HAHUS KYJIbTYphl ONPEEICHHON HAlMOHAIBHOM OOIIHOCTH, B TOM YHUCJIE JTUHTBOKYJIBTYPHI.
[TpuoOiieHne K 3eMEeHTaM 3TOU KyJIbTYPhl paCCMAaTPUBAETCS KaK 0053aTeNIbHOE YCIOBUE
YCHEIIHbIX HEMOCPEACTBEHHBIX U ONOCPEIOBAHHBIX PEUEBBIX MPOPECCHOHANBHBIX U
JMYHOCTHBIX KOHTAKTOB C MPEICTABUTEISIMUA JAHHON KYJIBTYPHI.

Pa3BuBaromias 1nenp npeanonaaraeT yueT JUYHOCTHBIX MOTpeOHOCTEN, HHTEPECOB U
WH/IMBUYaIbHBIX TICUXO0JIOIMYECKHX 0COOEHHOCTEH 00yyaeMbIX, 00I1ee HHTEIIIEKTYalbHOE
pa3BUTHE JIMYHOCTHU CTYJEHTA, OBJIAJIEHUE UM OIPEEICHHBIMI KOTHUTUBHBIMU TPUEMaMU,
MO3BOJISIOIIMMH OCYIIECTBIIATH TO3HABATEIbHYI0, KOMMYHUKATUBHYIO J€SITEIbHOCTD, PA3BUTHE
CIIOCOOHOCTH K COITHAIbHOMY B3aUMOJICUCTBHUIO, (HOPMHUPOBAHHE
KOMIICHCUPYIOIINX/KOMIIEHCATOPHBIX YMEHHM, B TOM YHUCIIE, YMEHUH YTOUHSTH SJIEMEHTHI
BBICKa3bIBaHUS C MIOMOIIIBIO BepOalIbHBIX U HEBEpOATbHBIX CPEICTB OOIIEHUS, a TAK)KE YMEHUI
CaMOCOBEPILIEHCTBOBAHMSI.

BocrnurarensHas nens npeamera. « ITHOCTpaHHBIN S3BIK(AaHTIIUHACKHI) » - GOpMUPOBAHKE
YBa)KUTEJILHOTO OTHOIIEHHSI K [yXOBHBIM U MaT€pUAIbHBIM LIEHHOCTSIM JPYTUX CTPaH
HapOJIOB, COBEPLICHCTBOBAHNE HPABCTBEHHBIX KAUE€CTB JIMUYHOCTH CTYICHTA.

3apaum AUCIUIUIHHBI - GOPMHUPOBAHUE Y O0YJAFOIIIMXCS

®  COUMOKYJBTYPHOW KOMIICTCHIIUH M TOBEICHYECCKUX CTEPEOTHIIOB, HEOOXOIMUMBIX IS
YCHCHIHOﬁ aJlalfTalii BbIITYCKHUKOB Ha PBIHKE TPpyAa,

® HaBBIKOB apIyMEHTAIIUH U BEICHUS IUCKYCCHUH;

® HaBBIKAMH [UCHBMEHHOTO M YCTHOTO TIEpeBO/ia TEKCTOB  MPO(hecCHOHATBHOM
HAIPaBJICHHOCTH;

® HABHIKOB CBOOOJHO TIOJI30BAThCSl HMHOCTPAHHBIM SI3BIKOM JUUISL  PEIIEHUs 3azady
MEXJIMYHOCTHOTO ¥ MEXKYJIBTYPHOTO OOIIECHHUS;

® HAaBBIKOB CaMOCTOATCIIBHO HpI/IO6peTaTI) C IIOMOIIBKO I/IH(i)OpMaHI/IOHHLIX TEXHOJIOTHH U
UCIIOJIb30BaTh B MPAKTUYECKON NEATETLHOCTH HOBBIC 3HAHHS U YMEHUS, B TOM YHCIE B
00acTsSIX 3HaHUH, HETTIOCPECTBEHHO HE CBSA3aHHBIX CO c(hepoil NesTeIIbHOCTH,

® CrIOCOOHOCTH  COBEpIICHCTBOBAaTh W  Pa3BUBaTh CBOM  HMHTEIUICKTYAIbHBIA U
OOIIEKYIbTYpHBIN YPOBEHb.



1.2. IlepeyeHb MUIAHUPYEMBbIX Pe3YJIbTATOB 00y4eHHs 110 AUCHUILIMHE,
COOTHECEHHBIX ¢ HHAMKATOPAMH JOCTHKEHHA KOMIIeTEeHIUI

Komnerenunus
(Koa 1 HAMMEHOBAHUE)

HNuaukaropsl
KOMIIEeTeHIIUH
(Ko 1 HAMMEHOBAaHUE)

PesynbTaTsl 00y4eHust

YK-4.CnocobHocTh
OCYIIECTBIISATH JCIOBYIO
KOMMYHHKAIIIIO B
YCTHOW U MUCbMEHHOMN
dhopmax

Ha TOCYJITapCTBEHHOM
si3bIke Poccuiickoi
denepauun

1 UHOCTPAHHOM(BIX )
s3bIKe(ax)

VK-4.1. Bnageer
CHUCTEMOU HOPM PYCCKOTO
JUTEPATYPHOTO S3bIKA

¥ HOpMaMHu
MHOCTPAHHOTO(BIX)
s3bIKa(OB); cIOcO0eH
JIOTHYECKH

Y TPAaMMaTHYECKH BEPHO
CTPOUTH KOMMYHHUKAIIUIO,
HCII0JIb3Ysl BepOaIbHbIE U
HeBepOabHbIE CPENICTBA
B3aUMOJICCTBHS

3HaTh:

— OCHOBHBIE HOPMBI HHOCTPAHHOTO
sI3bIKa B 00J1aCTH YCTHOU U
MIUCHbMEHHOM peuH;

— OCHOBHBIE pa3IHYUs
JIMHTBUCTUYECKUX CUCTEM PYCCKOTO
Y MHOCTPAHHOTO SI3BIKA;

— OCHOBHBIE 0COOEHHOCTHU
CIIyILIaHUsl, YTEHUS, TOBOPEHUS U
IIACHbMa KaK BUJIOB PEYEBOM
NesITebHOCTH;

— OCHOBHBIE MOJIEJIH PEYEBOTO
MIOBEJICHMUS;

— OCHOBBI PEYEBbIX KAHPOB,
aKTYaJIbHBIX /IS Y4eOHO-HAYIHOTO
OOIIIECHUS;

— CYIIHOCTb PEYEBOTO BO3/ICHUCTBHS,
€ro BUJIbl, GOPMBI U CPEJICTBA;

— 0a30BbIM HAOOPOM JICKCUKHU
TEPMUHOJIOTHYECKOMN
HaIpaBJIEHHOCTH;

— 0a30BbIe TpaMMaTHYECKHE
KOHCTPYKLMHU U (hOPMBI, IPUCYLIHE
MOIBSI3BIKY HAIIPABICHUS
MOJIrOTOBKH / CIIELIAIbHOCTH;

— CBOOOJHBIE U yCTOMYNBBIE
CIIOBOCOYETAHUs, PPa3eoIOTHIECKUE
€IMHUIIbI, XapaKTepHbIE IS Chepsl
npodeCCHOHATFHON KOMMYHHKAIINH;
— OCHOBHBIE CPEJICTBA CO3/1aHUS
BepOaIbHBIX 1 HEBEPOAIBHBIX
MHOS3BIYHBIX TEKCTOB B Pa3IMYHbIX
CUTYalUAX JTUIHOTO

U Ipo(ecCuOHaNTBbHO 3HAYUMOI0
0OIIIeHHS;

— HCTOPHIO, KYJIbTYPY H TPAIUIINN
CTpaHbl U3y4aeMOT0 S3bIKa;

— KOHLIENTYAIbHYIO U S3bIKOBYIO
KapTUHY MUPA HOCUTEISI HHOS3bIYHON
KYJIbTYPBIL.

Ymern:

— pealM30BbIBaTh PA3JIMYHbIC BUJIbI




pedeBoOil IeITeTbHOCTH B yU4eOHO-
HAYYHOM OOIIEHHH HAa HHOCTPAHHOM
SI3BIKE;

— ocymecTBIATh 3 PeKTuBHYIO
MEXITMYHOCTHYIO KOMMYHUKAITUIO

B YCTHOH M MUCbMEHHOU popmax

HAa UHOCTPAHHOM SI3bIKE;

— COOTHOCHTb SI3BIKOBEIE CPEICTBA
C KOHKPETHBIMH COIMATbHBIMA
CUTYaIIUSIMHU, YCTIOBHUSIMH U LEISIMH,
a TaKk)Ke ¢ HOpMaMHu
po(hecCHOHATLHOTO PEYEBOTO
MOBEJICHHS, KOTOPBIX
MPHUIEPKUBAIOTCSI HOCUTEIH SI3bIKA;
— paboTaTh ¢/HaJ TEKCTAMH
npoeCCUOHATILHON HAIIPABICHHOCTH
B IEJISIX aICKBATHOW WHTEPIIPETAIIH
MPOYUTAHHOTO MaTepuaa;

— TOHUMATH
MOHOJIOTHYECKYIO/THATTOTHYECKYIO
peub, B KOTOPOM HCIIOJIb30BaHbI
JIEKCHKO-TPaMMaTHIECKUE
KOHCTPYKIIUHU, XapaKTEPHBIE TS
KOMMYHHUKATHBHBIX CUTYaIlHi
po(hecCHOHATLHOTO OOIIECHUSI.
Baanern:

— 0a30BBIM HAOOPOM JIEKCHKO-
rpaMMaTHYEeCKUX KOHCTPYKIIUH,
XapaKTePHBIX IS
KOMMYHHKATHBHBIX CUTYaIUit
OOIIEKYJIBTYPHOTO

1 Ipo(eCCUOHATTLHOTO OOIIEHUS;

— SI3BIKOBBIMH CPEJICTBAMHU

JUTSL TOCTHKEHUS PO ECCHOHATBHBIX
1eJield Ha THOCTPAHHOM SI3BIKE;

— pPa3IUYHBIMU BUJIAMU U TPUEMaMH
CIIyIIaHUS, YTCHUS, TOBOPCHUS

Y TIHCHMa;

— HABBIKAMU COLMOKYJIBTYPHOU

Y MEXKKYJIBTYPHOH KOMMYHHUKAIINH;
— HaBBIKAMH KOMMYHHKAIIUU

B MHOSI3BIYHOM Cpejie,
00€CTIeYMBAIONIIMH aJICKBATHOCTh
COIMATILHBIX ¥ MPO(ECCHOHATBHBIX
KOHTaKTOB HA MHOCTPAHHOM SI3bIKE;
— crnoco0amMu penieHus
KOMMYHUKATHBHBIX U PEUEBBIX 3a/1a4
B KOHKPETHOW CUTYalluu OOIICHHUS;
— TPUEMaMH CO3JaHMsI YCTHBIX




Y TUCHhbMEHHBIX TEKCTOB PA3INIHBIX
YKaHPOB B TIpoIiecce yueOHo-
HAyYHOTO OOIICHUS;

— HaBBIKaMU pedepupoBaHUs U
AHHOTHPOBAHUS HAYYHOM
JTUTEPaTypHl,

— uHpopManuenr 06 OCHOBHBIX
0COOEHHOCTSIX MaTepHaTbHON

U TyXOBHOU KYJIBTYPbI CTPaHBI
(peruoHa) n3y4aemoro
WHOCTPAHHOTO sI3bIKA B I[EJISIX
YBaXKUTEILHOTO OTHOIIEHUS K
JTYXOBHBIM IIEHHOCTSIM IPYTHUX
CTpaH U HapOJIOB.

VYK-4.2.CBo601HO
BOCTIPUHUMAET,
aHAJIM3HUPYET U
KPUTHYECKH OILICHUBACT
YCTHYIO

Y TUCHhbMEHHYIO 001118
npodeccuoHanbHy 0
uHpOpPMALIUIO HA
pyccKoM

1 UTHOCTPAHHOM(BIX)
si3bIKe(ax);
JEMOHCTPHUPYET HaBBIKU
nepeBojia

C MHOCTPAaHHOTO(bIX)
Ha TOCYJIapCTBEHHbIN
S3BIK,

a TaKxe ¢
rOCyJJapCTBEHHOTO

Ha WHOCTPAaHHBIN(BIC)
SI3BIK(H);

3HaTb:

— METOJIMKY pabOoThI C/Ha/ TEKCTAMU
COIMAIBHON U TTPO(PECCUOHATBHON
HAMPaBIEHHOCTH B LIEJSX
aJICKBATHOW MHTEPIIPETAIIAN
MPOYUTAHHOTO MaTepuaa.

Ymern:

— WCIOJIb30BaTh HABBIKK PabOTHI

¢ uHopMmanueit u3 pa3IuIHBIX
HCTOYHHUKOB HA MHOCTPAHHOM SI3BbIKE
JUTSL PEIICHUST OOIIEKYIBTYPHBIX

1 Mpo(ecCHOHANTBHO 3HAYUMBIX
3ajad;

— TOHWMATPH U TPABHILHO
UHTEPIPETHPOBATH HCTOPUKO-
KYJIbTYPHBIC SIBJICHHUS CTPaH
M3y4aeMOT0 S3bIKa, pa3ouparbes

B 00IIIECTBEHHO-TTOTUTHIECKUX
WHCTUTYTaX 3TUX CTPaH;

— BBINIOJIHSATH MUCHMEHHBIE H YCTHBIE
MIEPEBOJIbI MATEPUAIIOB
npodeccHoHaTBEHO 3HAYNMOM
HAIPABJICHHOCTU C HHOCTPAHHOTO
A3BbIKA HA PYCCKUH U C PyCCKOI'O

Ha MHOCTPAHHBIN S3bIK;

— CcOo37aBaTh U PEIaKTHUPOBATH
TEKCThI OCHOBHBIX JKaHPOB JCIIOBOM
peuu;

— PEeNaKTUPOBATh TEKCTHI
poeCCHOHATIBHOTO B COIUATBHO
3HAYUMOTO COJICP)KAHUS Ha POJTHOM
Y HHOCTPAHHOM SI3bIKaX.

Baagers:

— METOJMKOMW U NMpUeMaMu MepeBo1a
(pethepaTuBHOIO, JOCIOBHOTO);




— mpueMamu pedepupoBaHUs

Y aHHOTHPOBaHUSI TEKCTOB
po(hecCHOHATBHON
HAIpPaBJICHHOCTH;

— HaBBIKAMHU I10 PELIEH3UPOBAHUIO
U peaKTHPOBAHHIO COLMAIIbHBIX,
Hay4YHO-TIOYJISIPHBIX, HAYYHBIX,

U MyOJIUIMCTUYECKUX paboT

110 HaNpaBJICHHUIO MOATOTOBKHU
Ha MHOCTPAHHOM SI3bIKE.

YK-4.3.Ucnonb3yer
UHPOPMALMOHHO-
KOMMYHHKAI[IOHHBIE
TEXHOJIOTHH MPU TIOUCKE
He00X0aUMO
nHpOpPMAaLIH B TIpoLIecce
pelIeHUs CTaHAAPTHBIX
KOMMYHHKATHBHBIX 33724
JUTSL TOCTHKEHUS
podecCHOHATBEHBIX
eJied Ha
roCyJJapCTBEHHOM

1 UHOCTPAHHOM(BIX )
s3bIKE(ax)

3Hath:

— METOJUKY paboTbl

¢ MH(POPMAITMOHHBIMH ITOTOKAMH
111 00ecTIeYeHUs 1eATeIbHOCTH
AQHAJTMTHYECKHX IICHTPOB,
OOIIECTBEHHBIX U FOCY1apPCTBEHHBIX
OpraHu3aluil.

Ymersn:

— pemath CTaHAapTHHIC
KOMMYHUKATHBHBIC 3a]1a41

C UCIIOJIb30BaHUEM HH(OPMAITMOHHO-
KOMMYHUKAIIHOHHBIX CETCH;

— cobupaTh B MHPOPMALIMOHHO-
KOMMYHHKAITMOHHBIX CETIX

Y MHTEPIPETUPOBATHh HH(DOPMALIHIO
COIIMAIIHOTO U TIPO(EeCCHOHATBHOTO
Xapakrtepa;

— aJIeKBaTHO U KPUTHUYECKU
OLICHUBATh MaTepUAI PA3THUHBIX
WH(OPMAIIMOHHO-KOMMYHHUKATHBHBIX
pecypcos;

— muddepeHunpoBaTh 0UIUATBHO-
JIETTOBYIO 1 TEPMHHOJIOTUIECKYIO
JICKCHKY.

Baagern:

— HaBBIKAMHU M METOJMKOW TIOMCKA
CTPaHOBEIUYECKON

u ipodeccuoHabHON HH(pOpPMaIUH,
UCTOJB3YS Pa3IUYHbIC
nH(pOpMaAITMOHHO-
KOMMYHHKAITIOHHBIC TEXHOJIOTHH;

— npueMamu cOopa, 00paboTKn

Y pacrpocTpaHeHus nHhopMauu

B COOTBETCTBUU C OOIICTTPHHITHIMHU
CTaHJIapTaMH U TIPaBUIAMU
npodeccumu.
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1.3.MecT0 AUCHHUILVINHBI B CTPYKTYpPe OCHOBHOI 00pa3oBaTeIbHOI




NporpaMmsbl

Huctumnuaa «WHOCTpaHHBINA S3BIK(AHTIMICKU )», SIBISIETCS 00SI3aTENILHON YacThIO
osoka b1.0.04 ygeGHoro rutana mo HampasiaeHuto moarotoBku 42.03.01 - «Peknama u cBsizu ¢
OO0IIIECTBEHHOCTHIO, HampaBIeHHOCTH: «COBpeMEHHbIE KOMMYHHKAITUH M PEKIaMa.

Hacrosimmas mporpamMma yueOHOM TUCITUTIIMHBI yCTaHABIMBAECT MUHUMAIbHBIC TPEOOBaHUS
K 3HAHUSM U YMEHHSIM CTyJeHTa-0akajaBpa W OIpenesseT COAep>KaHUE U BHUIBI Y4EOHBIX
3aHATHH W OoT4eTHOCTU. [IpemomaBanue mucuuriinHbl «VHOCTpaHHBINA S3BIK (QHTITUHCKHIA)»
OpPraHMYHO BIIMCHIBAETCA B MPOrpaMMy HENPEPHIBHOM IOATOTOBKM  CIIELUAIUCTA IS
YIPABICHUYECKOW  JESATEIbHOCTH, W, YYUThIBasg 3HAHUS, T[OJY4YEHHbIE B  MPOLECCE
MPEIIeCTBYIOMEro OOy4eHHUs, MOJpa3yMeBaeT 3HAUMUTENBHOE YIIIyOJIeHHE U paclIupeHue
MMEIOIINUXCSI YMEHUN U HABBIKOB.
B pesynbrare OCBOCHHS MUCHUIUIMHBI (OPMUPYIOTCS 3HAHUS, YMEHUS U HaBBIKH,
HEOOXOAMMBIC ISl PACHIUPEHHUs KPYrozopa CTYACHTOB, TIOBBIMICHHWS YPOBHS HX 0OOmen
KyJbTYpbl M 00pa30BaHUs, a TaKKe KyJbTYPhl MBIIIUICHUSI, OOIICHUS U PEUH.

2. CTPYKTYPA JUCHUITJINHBI
OO6mmas Tpya0€MKOCTh TUCIUIUIMHBI COCTABIISIET 6 3.€., 216 akaJeMUYecKux Jaca.

CTpykTypa IMCUMIJIMHBI 1J151 04HOH (popMBbI 00yUeHust
O6beM aucIUIIMHbL B (hopMe KOHTAKTHOW pabOThl 00yYaromuxcs ¢ MeAarornyeCKuMH
paboTHUKaMU U (WIM) JTUIAMH, TPUBJIEKaEMbIMH K pean3alii 00pa30BaTeIbHONU MPOrpamMMbl
Ha MHBIX YCJIOBUSX, IIPU MPOBEJCHUN YYEOHBIX 3aHITH:

Cemect Tun y4eOHBIX 3aHATHI KonuuecTBo
p 4acoB
1 [IpakTHyeckue 3aHsATUs 42
2 [IpakTHyeckue 3aHsATUS 42
Bcero: 84

O6bemM nucHMIUIAHBI (MOAYJsi) B (opMe caMOCTOSTENbHOW paloThl 00YyYArOUINXCS
cocraBiisieT 132 akageMUYEeCKHUX Jaca.

CTpykTypa IMCOMIIMHBI JJIs1 04HO-3204HO0HI ()OPMBI 00y4YeHH
O6beM TUCHUIUIMHBI B (hOpME KOHTAKTHOM pabOThl 00YyYarOIIMXCS ¢ NeAarorndyecKuMu
paOOTHUKaMU U (MJIM) JUIAMHU, IPUBJIEKAaEMbIMH K peaiu3anuu o0pa30BaTeIbHOW MPOrpaMMbl
Ha MHBIX YCJIOBUSAX, IPU MPOBEACHUN YUEOHBIX 3aHITHIMA:

Cemect Tun yueOHBIX 3aHATHI KonmuectBo
p 4acoB
1 [IpakTHyecKue 3aHsATUS 24
2 [IpakTHyeckue 3aHsATUs 24
Bcero: 48

O0beM AUCHUIUINHBI B JOPME CaMOCTOSITENbHOI paboThl 0OydaroLuxcs coctaBiusier 168
aKaJeMHYECKHX YacOoB.

CTpyKTypa AUCHUNIMHBI 1J5 3204HOI (popMBbI 00yUeHUsI



O6beM aucIUIIMHBL B (hopMe KOHTAKTHOW pabOThl 00yYaromuxcs ¢ MeAarornyeCKuMH
paboTHUKaMU U (WIM) JTULAMU, TPUBJIEKaEMbIMH K pealn3ali 00pa3oBaTeIbHONW MPOrpamMMbl
Ha MHBIX YCJIOBUSIX, IIPU MPOBECHUN YUCOHBIX 3aHITHH:

Cemect Tun yueOHBIX 3aHATHI KonmuecTBo
p 4acoB
1 [IpakTHyeckue 3aHsATUs 12
2 [IpakTHUeCcKHUE 3aHATHS 12
Bcero: 24

O0beM AUCHUIUIUHBI B JOPME CaMOCTOSITENbHOI paboThl 0Oydarouxcs cocranusier 192
aKaJeMHUYECKHUX 4acOB.

3. COAEP’KAHUE JUCIUIIJIMHBI

Haumenosanue pazoena
OUCYUNTIUHDBL

Cooepoicanue

Cdepst u curyarun
HUHOSI3BIYHOTO OOIICHHSI

1. Teopueckuii nouck u ocmeicienue ungpopmayuu:

- paboTa ¢ OpPUIMHAIbHON Hay4YHO-NOMYJISIpPHON
JIUTEPATypoH, CIIELUAJIbHOM  JIUTEPATYpOU
po¢eCCHOHATIBHON HAINpaBJIEHHOCTH, ¢ 0030pami,
CTaThsIMA M3 HAYYHBIX MNEPUOJUYECKUX H3JAHMM, C
po¢ecCHOHATIBHBIMU MaTepHagaMu B
KoMIbroTepHBIX ceTsx (Internet).

2. Yemuvie konmaxmeol.

3. [lucbmennvle KOHMAKMbL.

- pebepupoBanue;

- aHHOTHPOBAHMUE;

- HAIICaHUE TE3UCOB, COOONICHUH, TOKIIAI0B.

4. UYmenue:

- BJIAJICHUC BCEMHU BHUJAMH UYTCHUS OPUTHHAILHOU
JUTEpPaTyphl, B TOM YHCIIE:

a) O3HAKOMHUTEJIBHBIM  YTEHHEM CO CKOPOCTBHIO
180-200  cioB/mMuH. Oe3 clOBaps; KOJHUYECTBO
HEU3BECTHBIX  CJIOB  He mnpeBbimaer 4-5% 1o
OTHOILICHHUIO K 00I1IeMy KOJMYECTBY CIIOB B TEKCTE;
0) U3YYArOIIIM YTEHHEM — KOJIUYECTBO
HEU3BECTHBIX CJIOB HE npesbimaer 8% 1o
OTHOIIICHUIO K OOIIeMy KOJIMYECTBY CIIOB B TEKCTE;
JIOITYCKAeTCs UCTIOIb30BaHUE CIIOBAPA.

5. loeopenue u avouposarue:

yJdacTue B nuanore (Oecene); BBIpaKEHUE
OINpE/eNCH-HBIX ~ KOMMYHHKATUBHBIX HaMEPCHHIMA
(3ampoc/coobmieHne uHpOpMaLUU —

JIOTIOJITHUTEIBHOM, JCTATU3UPYIONICH, YTOUHSAIOUIEH,
WUTIOCTPUPYIOIIEH, OLICHOYHOM; BBISICHEHUE MHEHUS
coOecelHNKa;  COBET; BBIPAXKEHUE COOCTBEHHOTO
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MHEHHUSI TI0 TIOBOJY TMOJYYCHHOH WH(OpMAINH;
BBIpOKECHHUE OJI0OPEHMS/HEOBOJIBCTBA, COXKAJICHHUS,
yAWBJICHUS/HEJOYMEHUS, YKIOHEHHUE OT OTBETA);

- coolrmeHue (MOHOJIOTHYECKOE BBICKAa3bIBAHUE
npodecCHOHAFHOTO XapakTepa B o0ObeMe  HeE
Menee 15-18 ¢pa3 3a 5 MUHYT B HOPMaJbHOM
CPEHEM TEMIIE PEUN);

- IOHMMaHWE COoOOImeHusT  MPodheCcCHOHATHLHOTO
xapakrepa (B MOHOJIOTMYECKOH ¢opMe U B XOJe
JManiora), OTHOCSILErocs K OJHOW M3 yKa3aHHBIX
chep u curyanuii  OOIICHUS, UITHTEIHLHOCTHIO JI0 3
MUHYT 3By4YaHHUS B HOPMAaJIbHOM CpETHEM TeMIIe
pedn.

6. [lucvbmo:

COCTaBJICHHE TIaHa, COOOIICHU/MOKIaaa, pedepara,
AHKETBI B COOTBETCTBUU C yKa3aHHBIMH Cepamu
Y CUTYaIusIMHU OOIICHHUS,

- MEepPEeBOJI C MHOCTPAHHOTO SI3bIKA HA PYCCKUH H C
PYCCKOTO sI3bIKa Ha MHOCTPAHHBIH.

®opMupoBaHue
Y COBEPIICHCTBOBAHUE
SI3BIKOBBIX HAaBBIKOB

1. Jlexcuxa
- pa3BHUTHEC JICKCHYCCKUX HABBIKOB. XapakTep
JEKCUYECKOT0 MaTepuana — OOIlleHaydyHas U

npopeccHOHaNbHAsE ~ JICKCUKAa, B TOM  YHCIIE
TEPMHUHOJIOTHYECKAs JICKCHKA.

- JaNbHEHIIee pacHIMpPeHHe MMOTEHIIMAIBLHOTO
CIIOBapAL.

2. I’ pammamuueckue ouoaxmuyeckue eouHuybl

a Js __YTEHUs Y NUCbMEHHOWU UKCallUU
uHpopManuu:

VYcinoxxHeHne CTPYKTYpbl (KOHCTPYKLMH) B COCTaBe
NPEUIOKEHUs], paclio3HaBaHHE W MOHUMaHUe (GopM
U KOHCTPYKIMH, XapaKTEepHbIX MAJs KOHKPETHOTO
MOIBSI3bIKA M S3BIKA JIEJIOBOTO OOIICHUS:

1)  @opmanbHble  NPU3HAKM  ATPUOYTUBHBIX
KOMIUIEKCOB ~ (LENOYKH  CYLIECTBUTENIBHBIX U
IpuIaraTeabHbIX).

2) ®opMaibHble NPU3HAKU  JIOTMKO-CMBICIOBBIX
CBSI3eM  MEXAy »DJIEMEeHTaMH  TeKcTa (COHO3bl,
COIO3HBIE CJIOBA, KJIMIIMPOBAHHbBIE ¢bpassl,
BBOJIHbIE O0OpOTBHI U KOHCTPYKLIMH, CJIOBA-CUTHAJIBI
PETPOCIIEKTUBHON (MECTOUMEHHMS) U MEPCIEKTUBHOMN
(Hapeuus) CBS3H.

3) ®opmanbHbIe IIPU3HAKU MIPUAATOYHOTO
0€ecCcor3HOro OpPEUIOKEHUsI —  OTCYTCTBHE
CO}03a/COI03HOTO CJIOBA.

0) /IS VCTHOW DEYM W IHCBMEHHOW IIepeaadn
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2)

I'pammaTrueckue (bopmbI 51 KOHCTPYKIIHH,
0003Hayaromue:

1) JIOTMKO-CMEBICIIOBBIE CBSI3U — COIO3BI/COIO3HBIE
CJIOBA, KIIMIIMPOBAHHBIE CJIOBOCOYETAHMS.

HGKCI/IKO-I‘paMMaTI/IquKI/Ie cpeacrTBa CBA3HU

MIpeAIO-)KEHHI 1 a03arieB.

3) Omdaruyeckre / THBEPCHOHHBIE KOHCTPYKITUH.
4) MectouMeHusl, CIIOBa-3aMECTHTEIIH.

5) CnoxHble U IapHBIE COIO3BI.

TemaTuka AUAAKTUYECKUX MaTepuaJIoB A
oOydeHus pa3IM4YHBIM BHUJIAM peueBoi
JesITeNIbHOCTH: O0llIeHayyHasi, npodeccruoHallbHas.

4. OBPA30OBATEJIBHBIE TEXHOJIOI'MH

No
n/n

Haumenosanue
pazoena

Buowt yueonon
padomowl

Hugpopmayuonnwvie
U 00pazoeamenbHble MEXHOI0ZUU

What is Marketing

[IpakTHueckoe
3aHATHE

CamMocTrosTeabpHas
pabota

1. Pa3BuTue HaBBIKOB uTeHHUS (TOMCKOBOTO,
M3Y4Yarollero, aHaJINTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOrMYECKOI
U MOHOJIOTUYECKOW) M NMUCBMEHHOW pedM MOJ
PYKOBOJACTBOM IpENoaaBaTesl.

3. Mcnonb3oBaHue ayimo- U BUIAEOMATEPHUAIIOB,
KOMITBIOTEPHBIX ~TEXHOJOTHH UIs  pa3BUTHS
HAaBBbIKOB ayJUPOBaHUS.

4. BreimonHeHne 3aJaHU  Ha OpPSAMOM M
oOpaTHBIf TEpeBOJ] TEKCTOB U OTACIbHBIX
MIPEAJIOKEHU .

5. PazBepuyTtass Oecema c 0OOCyXIeHHEM
JIOKJIa/1a 10 TEME YpOKa

KOHCy.]'H)TI/IpOBaHI/Ie " IIPOBEpPKa JOMAITHUX
Sa,Z[aHI/Iﬁ MoCpCACTBOM BHGKTpOHHOﬁ I1OYTHI

Being an Advertiser\
Economist. Job
Interview

[IpakTueckoe
3aHATHE

1. Pa3BuTHe HaBBIKOB YTeHHUs (ITOMCKOBOTO,
M3Y4Yarollero, aHaJIuTUYECKOTO).

2. Pa3BuTHe HaBBIKOB YCTHOHW (IUATOTHMUYECKOI
U MOHOJIOTUYECKOW) M MUCBbMEHHOW pedH Mo
PYKOBOACTBOM IpenoaaBaTesl.

3. Ucnonb30Banue ayauo- U BHIEOMATEPUATIOB,
KOMIIBIOTEPHBIX TEXHOJOTUW JJi1 Pa3BUTHS
HaBBIKOB Ay IUPOBAHUSI.

4. BpinonHeHue 3aJaHUd  Ha OpPSMOM U
oOpaTHBIM TIEPEBOJI TEKCTOB U OTHEIbHBIX
MPEJIOKEHUH.

5. PasBepuytass Oecema ¢ oOCyX)aeHUEM
JIOKJIa/1a 110 TEME YpOKa
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CamocrosiTenbHas
pabota

KoHcynbTupoBaHue u npoBepka J0MaIIHUX
3aJIaHUuM OCPEICTBOM BJIEKTPOHHOM MOYTHI

The place of an

Advertiser \ Marketer

in the Economy.

[IpakTyeckoe
3aHATHE

CamocTosiTenbHast
pabota

1. Pa3BuTHe HaBBIKOB 4YTEHHs (IIOMCKOBOTO,
M3Y4Yarolllero, aHaJIUTUYECKOTO).

2. Pa3BuTHE HABHIKOB YCTHOW (JIMAIOTHUYECKOU
U MOHOJIOTUYECKOW) M MUCBMEHHOW pedM MOoJ
PYKOBOJICTBOM IpeToaBaTels.

3. Mcnonb3oBaHue ayiuo- U BUIAEOMATEPHUAJIOB,
KOMITBIOTEPHBIX ~TEXHOJOTHH U1  pa3BUTHS
HaBBIKOB ayJIUPOBAHMUS.

4. DBpbInogHeHWE 3aJlaHUN  Ha MNOPSIMON U
oOpaTHBIM TIEpPEeBOJI TEKCTOB U  OTHEIbHBIX
MPEJI0KEHUH.

5. Pa3BepuyTass Oecega ¢ oOCyX)IaeHUEM
JIOKJIaJia 1o TeMe ypoKa

KoHcynbTupoBaHue u npoBepka J0OMaIIHUX
3aJIaHUM OCPEICTBOM BJIEKTPOHHOM MMOYTHI

Money

[IpakTrueckoe
3aHATUC

CamMocTrosgTeabpHas
pabota

1. Pa3BuTHe HaBBHIKOB YTEHHs (TIOMCKOBOTO,
M3Y4Yarollero, aHaJINTUYECKOTO0).

2. Pa3BuTHE HAaBBIKOB YCTHOM (IMATOTHYECKOM
U MOHOJIOTHYECKON) U MUCbMEHHOM peuu Moj
PYKOBOACTBOM IpENoAaBaTesl.

3. Ucnonb30oBaHue ayauo- U BUIEOMATEpUANIOB,
KOMIIBIOTEPHBIX TEXHOJOTHUH I Pa3BUTHS
HaBBIKOB ayIUPOBAHMUS.

4. DBpblnogHeHWE 3aJaHUM  Ha MOpPSIMOA U
OoOpaTHBIl TIEpeBOJ TEKCTOB U  OTICIBHBIX
MPEJI0KEHUH.

5. PazBepuyTass Oecema c 0OOCYyXKIeHHEM
JOKJIa/1a 10 TEME YpOKa

KoHcynpTupoBaHue 1 npoBepKa JOMAIIHUX
3aIaHUM IOCPEACTBOM BJIEKTPOHHOM IOYTHI

Advertising Agency.

Kinds of Occupations

in the Advertising
Sphere.

[IpakTHueckoe
3aHATHE

1. Pa3BuTue HaBBIKOB uTEHHUS (TIOMCKOBOTO,
M3YYarollero, aHaJIUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOIMUYECKOM
M MOHOJIOTHYECKOH) W THUCHbMEHHOM pPEur IOJ
PYKOBOJACTBOM IIpENoAaBaTesl.

3. Hcnonb30BaHue ayuo- U BUIEOMATEpUAOB,
KOMIIBIOTEPHBIX TEXHOJOTMH U1  pPa3BUTHS
HAaBBIKOB ayJJUPOBAHMUS.

4. DBblnonHeHWe 3aJaHUi  HA OpSIMOW U
oOpaTHBIII TIepeBOJ TEKCTOB U OTIEJbHBIX
MPEJI0KEHUH.

5. PazBepuytast Oecema ¢ oOcyxacHHEM
JIOKJIa/1a 110 TEME YpOKa
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CamocrosiTenbHas
pabota

KoHcynbTupoBaHue u npoBepka J0MaIIHUX
3aJIaHUuM OCPEICTBOM BJIEKTPOHHOM MOYTHI

Marketing Strategy

[IpakTyeckoe
3aHATHE

CamocTosiTenbHast
pabota

1. Pa3BuTHe HaBBIKOB 4YTEHHs (IIOMCKOBOTO,
M3Y4Yarolllero, aHaJIUTUYECKOTO).

2. Pa3BuTHE HABHIKOB YCTHOW (JIMAIOTHUYECKOU
U MOHOJIOTUYECKOW) M MUCBMEHHOW pedM MOoJ
PYKOBOJICTBOM IpeToaBaTels.

3. Mcnonb3oBaHue ayiuo- U BUIAEOMATEPHUAJIOB,
KOMITBIOTEPHBIX ~TEXHOJOTHH U1  pa3BUTHS
HaBBIKOB ayJIUPOBAHMUS.

4. DBpbInogHeHWE 3aJlaHUN  Ha MNOPSIMON U
oOpaTHBIM TIEpPEeBOJI TEKCTOB U  OTHEIbHBIX
MPEJI0KEHUH.

5. Pa3BepuyTass Oecega ¢ oOCyX)IaeHUEM
JIOKJIaJia 1o TeMe ypoKa

KoHcynbTupoBaHue u npoBepka J0OMaIIHUX
3aJIaHUM OCPEICTBOM BJIEKTPOHHOM MMOYTHI

Market Research

IIpakTueckoe
3aHATHE

CamocrogreapHas
pabora

1. Pa3BuTHe HABBHIKOB UTEHHs (TOUCKOBOTO,
M3YYarolllero, aHaIUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOrMUYECKOM
W MOHOJIOTHYECKOH) M NMHUCHMEHHOM pEuu IO
PYKOBOJCTBOM IIpEeNOaBaTes.

3. Ucnonp30oBanue ayauo- U BUJI€OMAaTEPUAIIOB,
KOMITBIOTEPHBIX TEXHOJOTUW JJi1 Pa3BUTHS
HAaBBIKOB ayJJUPOBAHMUS.

4. BblnonHeHue 3ajaHUi  Ha OpSIMOW U
oOpaTHBIIl TepeBOJ TEKCTOB U OTHEJbHBIX
MPEJI0KEHUH.

5. PazBepHytast Oecema ¢ oOcyxkaeHHEM
JOKJIa/1a 1o TeMe ypoKa

KoHcynpTupoBaHue u npoBepka JOMalHuX
3aJaHU MMOCPEJCTBOM DJIEKTPOHHOM MOYTHI

Market Segmentation

IIpakTueckoe
3aHATHUEC

CamocrogTeapHas

1. Pa3BuTue HaBBIKOB uTeHHUS (TIOMCKOBOTO,
M3YYarollero, aHaJIUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOIMUYECKOMN
M MOHOJIOTHYECKOH) ¥ MHUCHbMEHHOM pPEur IOJ
PYKOBOJACTBOM IIpeNofaBaTes.

3. Hcnonb30BaHue ayuo- U BUIEOMATEpHaOB,
KOMIIBIOTEPHBIX TEXHOJOTMH U1  pPa3BUTHS
HAaBBIKOB ayJJUPOBAHMUS.

4. BblnonHeHue 3aJaHUi  Ha OpSIMOW U
oOpaTHBIIl TepeBOJ TEKCTOB U OTHEJbHBIX
MPEJI0KEHUH.

5. PazBepuytast Oecema ¢ oOcyxaeHHEM
JIOKJIa/1a 110 TEME YpOKa

KOHCYHLTHpOBaHI/Ie 1 ITPOBCpPKA TOMAIITHUX
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pabota

3aJIaHUM OCPEICTBOM BJIEKTPOHHOM MOYTHI

Integrated Marketing
Communications

[IpakTyeckoe
3aHATHE

CamocTosiTenbHast
pabota

1. Pa3BuTHe HaBBIKOB 4YTEHHs (IIOMCKOBOTO,
M3Y4Yarolllero, aHaJIUTUYECKOTO).

2. Pa3BuTHE HABHIKOB YCTHOW (JIMAIOTHYECKOM
U MOHOJIOTUYECKOW) M MUCBMEHHOW pedM MO
PYKOBOJICTBOM IpeToaBaTels.

3. Mcnonb3oBaHue ayiuo- U BUIAEOMATEPHUAJIOB,
KOMITBIOTEPHBIX TEXHOJOTHH IS  pa3BUTHS
HaBBIKOB ayIUPOBAHMUS.

4. DBpbInogHEeHWE 3aJaHUN  Ha MNOPSIMON U
oOpaTHBIM TIEPEeBOJI TEKCTOB U  OTHEIbHBIX
MPEJI0KEHUH.

5. Pa3BepuyTass Oecega ¢ oOCyX)IaeHUEM
JIOKJIaJia 1o TeMe ypoKa

KoHcynbTupoBaHue u npoBepka J0MalIHUX
3aJIaHUM IOCPEICTBOM 3JIEKTPOHHOM MMOYTHI

10

Globalisation and
International
Marketing

IIpakTueckoe
3aHATHE

CamocrogreapHas
pabora

1. Pa3BuTHe HABBHIKOB UTEHHs (TOUCKOBOTIO,
M3YYarolllero, aHaIUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOIMUYECKOM
W MOHOJIOTHYECKOH) M NMHUCHMEHHOM peur IO
PYKOBOJACTBOM IpernofaBaTesl.

3. Ucnonp30oBanue ayauo- U BUJI€OMaTEPUAIOB,
KOMITBIOTEPHBIX TEXHOJOTUW JJI1 Pa3BUTHS
HAaBBIKOB ayJJUPOBAHMS.

4. BeinonHeHue 3aJaHUl  Ha OpPSIMON U
oOpaTHBIIl TepeBOJ TEKCTOB U OTHEJbHBIX
MPEJI0KEHUH.

5. PazBepHytast Oecema ¢ oOcyxkaeHHEM
JOKJIa/1a 10 TeME ypoKa

KoHcynpTupoBaHue u npoBepka JOMallHuX
3aJJaHUi MMOCPECTBOM SJIEKTPOHHOM MOYTHI

11

Brand

IIpakTueckoe
3aHATHUC

CamocrogTeapHas
paboTta

1. Pa3BuTue HaBBIKOB uTEHHUS (TIOMCKOBOTO,
M3YYarollero, aHaJIUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IUAJIOIMUYECKOMN
Y MOHOJIOTHYECKOH) W NMHUCHbMEHHOM pPEuu MOJ
PYKOBOJACTBOM IIpeNofaBaTes.

3. Hcnonb30BaHue ayuo- U BUIEOMATEpHaOB,
KOMIIBIOTEPHBIX TEXHOJOTMH U1  pPa3BUTHS
HAaBBIKOB ayJUPOBAHMUS.

4. BbinonHeHue 3aJaHUi  HAa OpSIMOW U
oOpaTHBIII TepeBOJ TEKCTOB U OTIEJbHBIX
MPEJI0KEHUH.

5. PazBepHytast Oecema ¢ oOcyxaeHHEM
JIOKJIa/1a 110 TEME YpOKa

KoHcynbTupoBaHue U MpoBEpKa TOMAIIHUX
3aJIaHAH TTOCPEACTBOM DJICKTPOHHOM MOYTHI

12

Making Presentations\

[IpakTHueckoe

1. Pa3BuTne HaBBIKOB 4YTeHHUS (ITOMCKOBOTO,
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Negotiations 3aHATHE M3YYaloIlero, aHaTuTUYECKOTO).

2. Pa3BuTHe HaBBIKOB YCTHOW (IUATIOTHMYECKOI
U MOHOJIOTUYECKOW) M MUCBbMEHHOW pedM MOoJ
PYKOBOACTBOM IpenogaBaTesl.

3. Ucnonb30oBanue ayauo- U BHIEOMATEpPUATIOB,
KOMIIBIOTEPHBIX TEXHOJOTUW JJi1 Pa3BUTHS
HaBBIKOB ayTUPOBAHHUS.

4. BpinonHeHue 3aJaHUd  Ha OpPSIMOM U
oOpaTHBIM TIEPEBOJI TEKCTOB U OTHAEIBHBIX
MPEIJIOKEHUH.

5. Pa3Bepuytass Oecema ¢ oOCyX)aeHUEM
JIOKJIa/1a 1o TeEME ypoKa

CamocrosrenbHas |[KoHCynpTHpOBaHME U TPOBEPKa JOMAITHUX
pabota 3aJIaHUM OCPEICTBOM BJIEKTPOHHOM MOYTHI

B peanuzanuu nporpamMMmbl 0OyYCHHSI WHOCTPAHHOMY SI3BIKY CTYACHTOB HCIIOJIB3YIOTCS
pa3ianyHble 00pa3oBaTeNbHBIC TEXHOIOTUH, KaK TPAIUIIMOHHbIE, TAaK U HHTEPAKTUBHBIE.

Knaccudukanus oOpa3oBarenbHBIX (MEIArOTMYECKUX) TEXHOJIOTHH, Ha KOTOPBIX
OCHOBBIBAETCS MPOIIECC MPENoAaBaHUsI HHOCTPAHHOTO SI3bIKA:

Ilo  muny  ynpaénenus  yueOHO-80CHUMAMENbHLIM — HPOYECCOM:  KIIACCUYECKOE
(TpaauMOHHOE) O0y4YeHHE; KOMIIBIOTEPHOE (MYJIbTHUMEINA) UHAWBUIYAIbHOE;, IPOrpaMMHOE U
MIPOTPaMMUPOBAHHOE O0yUYCHHE.

Ilo opuenmayuu nedazocuueckoeo 63aumoolelicmeus: TEXHOJOTUU COTPYJHUYECTBA B
paMKax TyMaHH3alUu U JEeMOKpaTU3allui y4eOHOTo mpolecca.

Ilo npeobnadarowum memooam u cnocooam ooOyueHus (8 yersax aKmususayuu u
unmencugukayuu  0eamenbHOCmy  CMmyoenmos):  KOMMYHUKAaTHBHBIE, HHTEPaKTHUBHBIE;
TBOpUYECKHE; MPOOJIEMHBIC, [IOMCKOBBIC; WIPOBbIE, MPOAYKTHBHBIC; HH(POPMAIIMOHHBIE,
KOMIIBIOTEPHBIE, MYJIbTHMEIUHHBIC.

Ilo  opeanusayuonnvim  ¢opmam: TPYIIOBBIE, KOJUIEKTHBHBIC; KJIACCHO-YPOUYHbBIE
(axkajeMU4YecKue).

1o yposHuio u xapaxmepy npumeHenus: MOIYyJIbHBIE.

Ilo  npeobraoanuto  cpedcme  00OyueHus: BepOalbHBIC, ayAHO-BU3YyalIbHBIE, C
HCIOJIb30BaHMEM BHJIEO TEXHUKH, a TAKKE Ha OCHOBE COBPEMEHHBIX HMH(POPMAIIMOHHBIX U Teje-
KOMMYHHKAITMOHHBIX CPEJICTB.

B mepuon BpeMEHHOr0 MPUOCTAHOBJICHHS TIOCEHICHHUS OOYYAIONTUMUCS TIOMEIICHUH |
tepputopun PITY nna opranmzanum y4deOHOTro mpolecca ¢ MPUMEHEHHEM JIIEKTPOHHOTO
oOydeHUsT W JHUCTAHIMOHHBIX OOpPA30BATENBHBIX TEXHOJOTHH MOTYT OBITh HUCIOJIH30BaHBI
cienyromue o0pa3oBaTellbHbIE TEXHOJIOTHH:

— BUJICO-JICKIIUH;

— OHJIAWH-JIEKIIUH B PEKUME PEATIbHOTO BPEMEHH;

— DJICKTPOHHBIE YUEOHUKH, Y4eOHBIC MOCOOUs, HAyYHbIC U3JaHUS B JICKTPOHHOM BHJIEC U
JOCTYT K MHBIM JIEKTPOHHBIM 00pa30BaTEIbHBIM pecypcaM;

— CHUCTEMBI JIJIs AJIEKTPOHHOTO TECTUPOBAHUS;

— KOHCYJIBTAIIMH C UCHOJIb30BAHUEM TEIIEKOMMYHHUKAIMOHHBIX CPECTB.

5. OHEHKA INJIAHUPYEMBIX PE3YJBbBTATOB OBYUEHUS
5.1. Cucrema oLleHNBaHUA
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Makxkc. xonuuecmso b6annos
Dopma KOHMpPOs 3a 0ony pabomy
Bcezo
Texyuwii KOHTPOJIb:
- ompoc 5 6amoB 25 GamoB
- y4acTue B ANCKYCCHU HA CEMHHAPE 5 banoB 5 bannos
- TECTUPOBaHHUE 10 6amnoB 15 6annoB
- 3aI[UTa UTOTOBOW KOHTPOJIBHOM padOThHI 10 6aoB 15 6amtoB
[TpomexxyTouHas aTTecTanus (3a4eT ¢ OIEHKOMN) 40 6amioB
HToro 3a cemecTp (IUCIMILIUHY) 100 GamtoB

[Tomy4yeHHBIN COBOKYITHBIN pe3ybTaT KOHBEPTUPYETCS B TPAAUIMOHHYIO IIKATYy OLIEHOK
U B IIKaJy olleHOK EBpormeiickoii cucteMbl iepeHoca Y HaKOIUICHUS KPEIUTOB
(European Credit Transfer System; manee — ECTS) B COOTBETCTBUU C HUXKE
MIPUBEJICHHOM TaOIUIICH.

100-banonas Tpaouyuonnas wxana [ixana
wKana ECTS
95 — 100 A
2304 OTJINYHO B
68 — 82 XOPOIIIO 3a4TEHO C
56 —67 D
50 55 YJIOBJIETBOPUTEIHLHO E
20 —49 FX
0-19 HEYJIOBIETBOPUTEIHHO HE 3a4TEHO F

5.2.KpuTepun BbICTaBJIEHHS OLIEHKH MO TUCHHUIIAHE

banne/ Oyenka Kpumepuu oyenxu pezynomamog o6yuenus
Hlkana no oucyuniuHe no oucyuniuxe
ECTS
100-83/ «OTIUYHO» / BrictaBisiercss  oOydwaromemycsi, €cid OH TIyOOKO W
A.B «3aYTEHO INPOYHO  YCBOMJ  TEOPETUYECKUH U  MPAKTHUYECKHUH
(oTIU4HO)» / Marepuall, MOXET IIPOJAEMOHCTPUPOBATL 3TO Ha 3aHATHUAX
«3aYTEHO» U B XOJI€ MPOMEKYTOYHOH aTTecTaliy.

OOyJarmuiicss UCYEpPNbIBAIONIE M JIOTHYECKU CTPOIMHO
u3jaraet y4yeOHbI MaTepHall, yMEET YBS3bIBATh TCOPHIO C
MPAKTUKOW,  CHpPAaBISETCS C  PEIICHUEM 3aja4
npopEeCCUOHATIPHON HAIPABICHHOCTH BBICOKOTO YPOBHS
CIIOHOCTH,  TMPaBWIBHO  OOOCHOBBIBAET  TPUHSTHIC
peIeHHS.

CBoOogHO OPUEHTHUPYETCS B y4eOHOMU u
npoeCCHOHATBLHOM JIUTepaType.

OrneHka Mo JUCHUIUIHHE BBICTABIISIFOTCS OOyYaromeMycs
C y4éTOM pe3yJlbTaTOB TEKYyIIeH U MPOMEKYTOUHOM
aTTECTAIINH.

Kommerenmnuu,  3akpemyiéHHbIE 32  JIUCIUILIAHOM,
c(hOpMHUPOBAHBI HA YPOBHE — «BBICOKHID.
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Bannvl/
Ilxana
ECTS

Oyenka
no OuCYyuniune

Kpumepuu oyenxu pezyriomamos obyuenus
no oucyuniune

82-68/
C

«xoporioy /
«324TEHO
(xoporo)y /
«3a4TECHO

BeicraBnsercss  oOywaromemycs, €ciad  OH  3HAaeT
TEOPETUYECKUH U IIPAKTUYECKUN MaTepua, IpaMOTHO U 110
CyLIECTBY M3JlaraeT €ro Ha 3aHiATHSIX M B XOZAC
IIPOMEKYTOYHOM aTTECTAllUU, HE TOIIyCKasl CYLIECTBEHHBIX
HETOYHOCTEH.

OOyuatomuiicss NpaBWIbHO IPUMEHSIET TEOPETUUYECKHE
IIOJIOKEHUS  IIPM  PELICHMH  [PAKTUYECKUX  3a]ad
npodeCCHOHATIBPHON HANpPaBIEHHOCTH pa3HOTO ypPOBHSA
CJIO)KHOCTH, BJIaZICET HEOOXOIMMBIMU JIJIs1 3TOT0 HaBbIKAMU
U IpUéMaMu.

JlocTaTouHO XOpOIIO OpUEHTHPYETCsl B Yy4yeOHOM U
npodeccroHaIbHOM IuTepaType.

OneHka Mo IUCHMIUIMHE BBICTABISIOTCA OOydarolmeMycs
C Y4€TOM pE3yNbTaTOB TEKYyIIEW M IMPOMEKXYTOYHOU
aTTECTALNH.

KoMmnerenuuu,  3akperui€éHHbIE 34
c(OpMHPOBAHbI HA YPOBHE — «XOPOLIHIY.

JTIMCITATIIINHOM,

67-50/
D.E

«YIOBIICTBOPUTEI
HO» /
«3a4TEHO
(YHOBJIETBOPUTEIH
HO)» /
«3a4TEHO»

BricTaBnsiercs oOyyaromemycsi, €Ciii OH 3HaeT Ha 0a30BOM
YPOBHE TEOPETUYECKUI W IPaKTUYECKUI MaTepual,
JIOTIYCKaeT OT/EJIbHbIE OUIMOKM NpU €ro M3JIO0KEHUH Ha
3aHATUAX U B XOJI€ IPOMEKYTOUYHOU aTTECTALNH.
OOyuaromuiicsi UCIBITHIBAET OIPENEIEHHbIE 3aTPyAHEHUS
B IIPUMEHEHUH TEOPETUYECKUX TMOJIOKEHUI IPU PEIICHUN
NPaKTUYECKUX 33734 IPOoecCHOHATBHOIN HANPaBIEHHOCTH
CTaHIapTHOIO YPOBHS CJIOKHOCTH, BIIAJICET
HEOOXOJUMBIMU JJIi 3TOro 0a30BBIMM HaBBIKAMH U
NpUEMaMU.

JleMOHCTpHUpYeT AOCTAaTOYHBIH YPOBEHb 3HAaHUS Y4EOHOU
JUTEPATYpPBI IO TUCLUIUIAHE.

OneHka Mo JMCHUUIUIMHE BBICTABIISIIOTCS OOydaroumemycs
C YYETOM PE3yJbTaTOB TEKyIIEW U IPOMEKYTOUYHOU
aTTECTALINH.

Komnerenuuu,  3akpemnéHHble 33  JUCLUIUINHOM,
c(hOpMHPOBAHbI HA YPOBHE — «JIOCTATOUYHBIIY.

49-0/
F,FX

«HEYIOBJIETBOPHUTE
JILHO» /
HE 3aYTEHO

BeicTaBnsiercss oOywaromemycs, €clid OH He 3HaeT Ha
0a30BOM  YpPOBHE TEOPETHYECKMH U  MPAKTHUYECKUUN
Marepuas, JOIyCKaeT TIpyOble OMMOKH TpH  €ro
W3JI0KCHUN Ha 3aHATHAX W B XOJE MPOMEKYTOUHOU
aTTeCTaIH.

OOyuatonuiicsi HCHBITHIBAET CEPbE3HBIE 3aTPyAHEHUS B
NPUMEHEHHH TEOPETHUYECKHX MOJOKEHHH IMPH PeIeHuN
NPaKTUIECKHUX 33734 IPOoPeCcCHOHATBHOIN HANPaBIEHHOCTH
CTaHAApPTHOTO  YPOBHA  CIIOXXHOCTH, HE  BJajJeeT
HEOOXOIMMBIMH JIJIsl STOTO HABBIKAMH H TPUEMAMH.
JleMOHCTpUpyeT  (parMeHTapHble 3HAaHHA  y4eOHOU
JUTEPATyPHI 1O JUCIUTUIAHE.

OneHka Mo JUCHMIUIMHE BBICTABISIIOTCS 00OyyaromeMycs
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bannvl/ Oyenxa Kpumepuu oyenxu pezyriomamos obyuenus
Hlxana no OuCYyuniune no oucyuniune
ECTS

¢ y4y€TOoM pe3yJbTaTOB TEKYIIeH U MPOMEKYTOUYHOM
aTTeCTalllu.

KomneTreHuuu Ha ypoBHE «IOCTAaTOYHBINY, 3aKpPEIUIEHHbIC
3a JUCIMIUIMHOM, HE CHOPMUPOBAHBI.

5.3. OueHouHble cpeacTBa (MaTepPUAJIbI) AJs TEKYLIEr0 KOHTPOJISA
yCIeBaeMOCTH, POMEKYTOYHOM aTTeCTAIIMU 00yUAKO X CS
MO AUCHUIIHHE

Texywuti KOHMpoL

KoHTposIb NOArOTOBKM IO MHOCTPAHHOMY SI3BIKY OCYILECTBIISIETCS B MHCBMEHHON U B
YCTHOM (opMe, TIpoBepseTCs Ka4YeCTBO KOMIIETEHIIMH M UX COOTBETCTBUE YPOBHIO MOATOTOBKH
ctyneHTa. @opMbI KOHTPOJIST BOCIIPOM3BOAAT CHUTyallMM YTEHUs, ayINPOBAHMS, YCTHOU PEUH U
NUChbMa, HaumOoJiee THUMHWYHBIE JUIS pPa3sHBIX BUIOB OBITOBOTO, O(HIMATBHO-IEIOBOTO U
PO ECCHOHAIBHOTO OOIICHHMS.

Texymuii KOHTpPOJb 3HAHMM CTYJEHTOB IMPOBOJUTCS IOATANHO (KaK IO W3Yy4YEHUU
OTAENBbHON TeMBbI, TaK U MOCIE MPOXO0XKAECHUS BCETO MO/YJIsA) U MPEACTaBIsIeT cOO0OH OTYETHOCTD
CTYJICHTOB 3a CJIEeIyIOLI1e BUIbI padoT:

l. KontposbHble (MUCbMEHHBIE) pabOTHI CTYIEHTOB B ayJAUTOPHOE BpeMs (Ha 3HaHUE
CMELUAIBbHOM TEPMUHOJOTMH, a TakXke M0 JIEKCUKO-TPaMMAaTHYECKUM TPYAHOCTAM H
0COOCHHOCTSIM MEPEBOIa TEKCTOB O0IIEHaAYYHO! B MPO(ECCHOHANBHON HAPABIEHHOCTH).

2. baui KOHTpoJb (MUCHMEHHBIE JIEKCHKO-TPAMMATHYECKUE TIPOBEPOYHBIC 33 aHHS
HEOOJIBIIOTO 00BEeMa M0 MPOXO0KIECHUU YaCTH CHEIUATM3UPOBAHHOTO MOJTYJIBHOTO Kypca).
3. Kontponbabeie aTTectanuu (YCTHBIH ompoc / cobecemoBaHre / KOJUIOKBUYM) IO

MaTepuagy TEKCTOB W3 CIEIHUAIBLHON JIMTEpaTypbl OOIICHAy4YHOH © MpodecCHOHATBHON
HAIPaBIEHHOCTH.

4. WuauBuayanbHas BHEAyIAUTOPHAs CaMOCTOSATENbHas padoTa CTYAEHTOB (10
JIEKCUKO-TPAMMATHYECKUM CTPYKTYpaM, XapakTepHBIM JJIsi CTUJISI HAYYHOW pedH, BBHITOIHEHUE
3anannii «Pabounx TeTpaneii cTyaeHTay, HallMCaHue JOMAIIHUX U3JI0KEHUH, COUMHEHUH, ICCE).

5. OTHO-TUHTBO-KYNbTYPHBIM  aHAaNU3  TEKCTOB W3  HAYYHO-TIOMYJISPHOM,
CHCTIMAILHON JINTEPATYPhI TPO(HECCUOHATLHOM HAMPABICHHOCTH, padoTa ¢ 0030paMu, CTaThSIMH
U3 HAYYHBIX MEPUOJAMYECKUX M3JIaHUM, paboTta ¢ MoHOorpadusiMu, pedeparaMu, ¢ MaTepPHATIOM
KOMITbIOTEpHBIX ceTelt (Internet).

6. Hanmcanue Te3uCOB; aHHOTanWil (Kak BHJOB pa0OThI HAJ CHEIHaTbHBIMH
TEKCTaMHu).

7. [lepeBon (pedepaTUBHBIN, TUTEPATYpHBIA) Kak BUA pabOThl HajJ TEKCTAMH
poeCCUOHAIIBHON HAIIPaBIECHHOCTH.

8. Hanmcanue pedepaTtoB 1O  TEMaTHKE  CICIMUAIBHOCTH  CTYJIEHTOB  C

UCIIOJIb30BAHUEM AayTEHTHMYHBIX MaTepHaJioB, ApXUBHBIX MaTepuanoB (OOHAPYKEHHBIX B
pe3yNbTaTe MaTeHTHOrO U OMOIUOrpaduecKoro NoucKa, B TOM YUCIIE B KOMIIBIOTEPHBIX CETAX).

9. AynupoBaHHE TEKCTOB OMKUCATEILHOIO HAYYHOTO XapakTepa.

10.  Arrecramusi Mo UTOraM MPAKTHUECKHX 3aHATUH (TMOCEIIaeMOCTh, MOATOTOBKA K
3aHATHUSAM U T.I1.).

[Tpu orleHMBaHUM CTENIEHU BBITTOJIHEHUS 3aJJaHUS HJIM OTBETOB YUYUTHIBACTCA:

— MarTepuall HE OCBOEH, 3HAHHWE HOCUT ()parMEHTapHBII XapakTep, HaJuuue IpyObIX
OIIMOOK B OTBETE;
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— MarepHuall 0CBOCH YaCTUYHO, JOMYIIEHO He OoJee IBYX-TPEeX HEI0UYETOB;

— Marepuall OCBOEH MOYTH MOJHOCTHIO, JOMYIIEHO HEe 00Jiee OJHOrO-BYX HEI0YETOB,
HO 00yYaromuiicss CMOT OBl UX UCTIPABUTH CAMOCTOSTEIHHO;

— MaTepuaJl OCBOEH MOJIHOCTHIO, 3a/1auu Kypca BoimojHeHbl Ha 100 %.

Hrorosass mnucbMeHHass padora 10  JIEKCUKO-IPAMMAaTHYECKUM TPYAHOCTAM U
0COOEHHOCTSIM TEKCTOB MNPO(ECCHOHAIBHON HANpPaBIECHHOCTH, Ha 3HAaHUE CIEIHAIbHON
TEPMHUHOJOTHM U BIAJIEHUE TMpUEMaMH I[epeBoja, pedepupoBaHHs W aHHOTUPOBAHUS
CIELMAIbHBIX TEKCTOB IPOBOAUTCS B KOHIIE CEMECTPA U UMEET LIEIIBIO ONPEIEICHUE CTEIICHH U
KauyecTBa  YCBOCHMS CTYJEHTAaMH KOHIIENTYAJBHOIO COAEP/KAHMUS CHEUATN3NPOBAHHOTO
poeCCHOHATIBHOTO MOAYJIS / MOYJIEH.

B mpornecce Tekymero u mpoMeKyTOYHOIO KOHTPOJISL IO BCEM IEPEYUCICHHBIM BBIIIE
BUZaM pabOT MpOBEpseTCs] KauecTBO COPMHPOBAHHBIX KOMIIETEHIIMH, S3BIKOBBIX YMEHHUH U
HABBIKOB, a TAKXKE UX COOTBETCTBUE TPEOOBAHUSAM K pe3yJibTaTaM OCBOCHUS TUCIUIUIMHBI.

TunoBbie KOHTPOJIbHbIE 32/IaHUSI UJIM HHbIE MATePHAJIbl, HE00X0AMMbIE
JJIs1 OLleHKY 3HAHUI, YMEHH i, HABBIKOB M (MJIM) OINBITA /IeATEIHLHOCTH

Complete all seven sections. There are seventy marks in total.
SECTION 1: VOCABULARY
Write the missing words below in sentences 1-10.

timetable / budget / merger / schedule / expenses / bid / contractor / glitches / updates /
rules

1 It makes a change to see a project that’s ahead of .

2 According to the the talk is at three on Tuesday, not today.

3 The whole thing is already over and we’re only half way
through.

4 Here’s my claim. Can you pay me it today?

5 They’ve put in a very high for the company.

6 Euphoria sweeps the stock markets when two companies announce a

7 1I’d like regular weekly please so I know what’s going on.

8 We’ve been appointed as the lead for the construction of a new
railway system.

9 Before we begin I want to establish some ground for our
discussion.

10 There have been one or two minor but nothing serious. It’1l be

finished on time.
SECTION 2: LANGUAGE

Tick answer a, b or ¢ to complete these sentences.

11 Even recently, many companies to take advantage of the Internet.
a) failed b) have failed c) will have failed

12 I think that by 2050, Chinese or Spanish overtaken English as the
language of business.
a) has b) will be c) will have

13 It’s a strategy which regularly to be wrong.
a) proves b) has proved ¢) had proved
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14

15

16

17

18

19

20

Currently, company bosses to follow their instincts even more.

a) began b) begin c) are beginning
whole project is being run by BAA
a) the b)a c) an
The TS Agreement is biggest novelty.
a)a b) the c) an
He hasn’t left the number for me. He forgotten it.
a) must be b) should have ¢) must have
Most companies have men in top positions. I think companies learn to change
the culture.
a) might b) should be ¢) should
She was busy all week so she time to plan this.
a) should have had b) can’t have had c) can’t have
The employees be happy about this new pay cut.
a) mustn’t b) can’t c) can’t have

SECTION 3: READING
Match these headlines to the first sentences from different news articles.

21

21
22
23
24
25
26
27
28
29
30

g)

h)

22 23 24 25 26 27

28 29 30

SPRING IN THEIR STEPS

GIANTS TO MERGE

DOTCOM BOOM OR BUST

IT’S FINALLY UP AND AWAY

CORNER CUTTING COSTS IN THE END

AVERAGE WORKER ONLY MANAGES SHORT STINT AT WORK
PROTESTERS OCCUPY CRANE

TUNNEL COMPLETED ON SCHEDULE

GOVERNMENT SCEPTICS SILENCED

MINISTERS SEEK COMMON GOALS

A new survey highlights how most employees don’t view a job as something for life with
most having taken at least three different posts by the time they are thirty...

The markets were rocked with the latest news that a new joint venture threatens to take over
and control the telecommunications market in the UK.

On time and on budget — that was the happy news from the construction company
responsible for...

After years of discussions and negotiation, BAA at last launched the news last night of a
project to build Heathrow airport’s fifth terminal which will host over 30  million
passengers a year taking off around the world

March and April has seen more and more company bosses looking happier after a long
period of recession with news that inflation is down and investment is on the increase.

After the collapse of many internet-based companies in the late nineties, many observers are
surprised to see companies in the twenty first century still pursuing the e-commerce dream...
An investigation into the construction of a government building leading to overspending and
mismanagement was, the commission reported, the result of choosing cheap offers and lack
of monitoring to avoid expenses...

A new sense of unity was the theme of an EU meeting with leaders on all sides agreeing to
put past differences aside and work as a team to find solutions to the key problems facing
Europe over the next twenty years...
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3

Police ended the three-day siege on a construction site by campaigners against the building
of a new runway at an airport last night...

Even its biggest critics couldn’t find anything to say this week, when the President
announced tax cuts which were welcomed by most members of the public and business...

SECTION 4: CAREER SKILLS

Write the missing prepositions in these phrases.

31
32
33
34
35
36
37
38
39
40

I work Global Company.

When can we set a meeting?

What do you think the speaker?

How much are you budgeting ?

What will you need the way of resources?
When do I have to get this by?

We’re definitely moving the right direction.
Let’s look ways of getting round this problem.
I’'m confident you’ll get it done time.

Go . I’m listening.

SECTION 5: WRITING (41-50)

Write an email to your line manager to confirm the details of a course you are organising
for managers. Use the notes given below and complete the email. There are 2marks per
sentence.

- course on ‘ how to run effective meetings’

- send managers the course details by the 25" May

- send out needs analysis forms with details (for return on 10™ June)

- book the trainer (who should we ask?)

- book the course dates and the training room (is the 20th-23" June OK? )

Dear Piotr

(41/2) I am writing to confirm details of

(43/4) First of all

(45/6) We also need to

(47/8)With regard to the trainer I was wondering

(49/50) Finally,

SECTION 6: LISTENING
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Track 2

Read the guidelines below. Listen to a talk and complete the guidelines. Listen twice.

GUIDELINES FOR PROJECT MANAGERS

Initiating

When setting up the project ask yourself two questions:
- Is the project (51) ?
- Will it add (52) ?
Planning

Make sure you do the following things:

- Allocate (53)
- Forecast costs

- Prepare a (54) and time schedule
- Evaluate the (55)
- Select the (56)
Executing
Make sure you’ve thought through the (57) and
developed contingency (58)
Delivery

Deliver the project on (59) and within the
(60)

SECTION 7: SPEAKING
(61-70)

Give a short talk to your teacher about a problem at work or at your company in the last few
years. Include these five areas:

- a basic description of what your company does and your job involves

- the background to the problem

- possible solutions that were open to you

- the solution you chose and the reasons why

- the outcomes

Your teacher will mark the talk using this scorecard. The teacher circles 1 mark if a student
includes the area and circles 2 marks for communicating it accurately and effectively. There is a
maximum of ten marks.

The student described:

what his/her company does and his/her job involves.
the background to the problem.

possible solutions open to him/her.

the solution he/she chose and the reasons why.

the outcomes.

[ e N =
\O NI ORI ORE SR )

Progress Test 2

Complete all seven sections. There are seventy marks in total.
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SECTION 1: VOCABULARY

1 Match words from A and B and complete sentences 1-8.

A B
product / growth / public / product / campaign / technology / relations / margins
advertising / chief / publicity / profit / market / placements / demonstrations /
material
1 Our next will be the most expensive yet with
two famous actors appearing and coverage on TV and in magazines.
2 ACTO,or officer, is the manager with the
most authority concerning technology.
3 We organise weekly, live of our new range in
shops for the general public.
4 Asa officer, it’s my job to talk to the press and

attend to conferences to network with the industry.

5 A recent James Bond movie had, reportedly, over one hundred

including cars, watches and bikinis. I only noticed two though.

6 With an increasing number of manufacturers chasing fewer customers, many companies have
dropped their prices and seen shrink.

7 For the last ten years, telecommunications has been seen as the

. No other area has seen the same continuing demand.

8 Thate all the that comes through my letter box
everyday. I never read it!

SECTION 2: LANGUAGE

Delete the extra word in each sentence.
1. You don’t know what caused the crash, do you not?
Did were you satisfied with the remuneration package you received?
How much briefed were you about the presentations you attended?
Are you getting what do you need?
The talk, which will still begin at three, that is now in the Savoy room.
Nanotechnology, which who was invented by Eric Drexler, is the next great change
affecting everyone’s lives.
7. The new generation of phones, which offering even more features, will cost only a little
more.
We expect market share to keeping grow steadily this year.
9. 1It’s a highly effective way of to reaching a new type of customer.

Sk

*

SECTION 3: READING

4 Parts of sentences a-j below are missing from the text about new products. Write in the
letter to complete the description.

a) Always keen to keep one foot forward
b) Now that’s future planning
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c) which are being installed as part of a pilot project

d) Meanwhile

e) Spring is the season of motor shows

f) as well as its obvious portability

g) but travelling at a maximum forty kilometres per hour
h) However

1) to changing weather conditions

J)  And finally

ROUND-UP OF THE LATEST IN GADGETS AND TECHNOLOGY

This week saw the introduction of new machines in hotel lobbies and public places. The
machines, (23) , dispense cigarette lighter sized hard drives containing
digital recordings of films, which are easy to upload onto a computer and watch in the
comfort of your room.

(24) , Adidas continues to work on a new battery-powered shoe which
is being designed to react, with the help of a microprocessor and electric motor,

(25) .
(26) , the latest race to create a digital pen is being fought with one
from Microsoft which has the flexibility to write on paper as well as electronic
documents. One of the many key benefits to users, (27) , will be its
ability to upload pen-written documents directly onto their computers.

(28) . And the first of many opened in Tokyo with green issues
taking centre stage. Car companies looking to the future demands of a more
environmentally-minded customer presented a variety of new prototype engines. One of
the latest on display combined enhanced fuel efficiency with electric power,

(29) it still has a long way to go!

(30) , mobile phones — as always — continue to lead the way in
gadgetry. Virtually the moment a new mobile phone hits the market it becomes outdated
with what follows. (31) , a new model includes extra buttons that do
nothing — yet. The idea is that future downloads will be available to increase the abilities
of the phone and make use of the dormant keys. (32) !

SECTION 4: CAREER SKILLS

5 Two people are discussing a project and a problem with a member of staff. Write in these

missing verbs in the appropriate form.

| approach / make / cut / arrange / know / turn out / involve / move on / happen / get on |

A Guess what (33) next? He rang up and said he wasn’t coming after all.
At that very moment his wife is on the other phone asking to speak to him. So it
(34) he wasn’t at work that day and he wasn’t at home. Anyway to
(35) a long story short it’s the third time he’s been off this month. So I
have two problems. The project (36) someone with expertise in this
type of software which he has, but I obviously can’t rely on him. And the second problem is
how to (37) the problem of his absences.

B: How about (38) to meet him when he’s back? Say to him: ‘Don’t you

realise how important this project is?” Maybe there’s something wrong at home.
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A: OK. I'll try that. But do you (39) who I could ask for help with the
software instead of him.

B: Probably the best way is to (40) to IT and see if they have anyone they
recommend. Can you (41) that a priority?

A: Sure.

B: OK. Shall we (42) to the next question of the budget?

SECTION 5: WRITING

6 A member of the Human Resources Department has written a letter to accompany a
questionnaire being sent to all executives returning from overseas assignments. The letter
has been written too informally. Re-write the sentences to be more formal. See the first
example. There are 2 marks per sentence.

Hi there!
Dear

Colleague
(43/44) It’s about your trip abroad.

(45/46) It would be good if you’d fill in the questionnaire with this letter.

(47/48) We want the information to help with future similar assignments.

(49/50) Return the questionnaire by Friday 3".

(51/52) Thanks. I can’t wait to get your replies.

SECTION 6: LISTENING
Track 3

7 Read these statements. Listen and mark the statements true (T) or false (F) according to

the speaker. Listen twice.

53 Business intelligence is a legal way to get information about something, for example a
business or another competitor. ( )

54 Industrial espionage is when you steal information electronically. ( )

55 Businesses can protect their information in two ways. ( )

56 Sometimes companies don’t even know if the information has been taken, in the case of
information systems. ( )

57 The speaker advises companies to not trust employees. ( )

58 The speaker thinks companies have good reason to watch the activities of their employees.
)

59 In one case, the speaker installed electronic devices to record employees’ conversations and
to monitor their meetings. ()

60 The full security review didn’t take place during the week because too many people would be
inthe office. ()

SECTION 7: SPEAKING
(61-70)
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8 Give a short talk to your teacher about a project you have worked on (or a project that
you are currently involved in). You may wish to use visuals aids to clarify points.

You will need to describe

— the objectives of the project

— how these objectives were to be achieved (the methods)

— the key people and departments involved

— your personal involvement

— the final outcome(s) of the project

Your teacher will mark the talk using this scorecard. The teacher circles 1 mark if a student
includes the area and circles 2 marks for communicating it accurately and effectively. There is a
maximum of ten marks.

The student described:

the objectives of the project

how the objectives were to be achieved
the key people and departments involved
his/her personal involvement

the final outcome(s) of the project

— | | | [
\ONI ORI ORE ORI )

Progress Test 3

Complete all seven sections. There are seventy marks in total.
SECTION 1: VOCABULARY
1 Complete each sentence (1-7) with one of the verbs and one of the nouns.

VERBS: make, believe, take, got, prove, reach, overemphasise, be
NOUNS: settlement, accusations, risk, deal, action, innocence, importance

1 Ithink we’ve finally a and can sign an agreement
tomorrow.

2 Either we settle out of court or we legal

3 Let’stryto a and avoid a lawsuit.

4 He’ll all sorts of against you once the trial starts.

5 Do you think you can your to the jury?

6 Ireally in the of protecting our brand.

7 Tcan’t the to you. You could lose everything.

2 Write in the missing prefixes or suffixes.

8 The defend is the person on trial in a court.

9 This new office desk is a huge improve on my last one!

10 Trade on the stock market were in a buoyant mood today.

11 We’re a large national with interests all over the world.

12 Don’t estimate the power of the media. One bad news report and a company can close
tomorrow.

13 Our appointment was arranged months ago.
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SECTION 2: LANGUAGE
3 Underline the correct word(s).

14 Our shares and bonds (was / were) hit hard by the collapse.

15 The problem (caused / was caused) as a result of a massive blunder.

16 The courts (might be convinced / might convince) if we can provide strong evidence.

17 The value of their shares (made/was made) everyone start to sell.

18 He was solely (responsible/responsibility) for the brand’s success.

19 It was one of the (greater/greatest) performances I’ve seen this year.

20 Our market has been much more (aggressive/aggressively) since we brought in an agency.
21 Ordering is run (central/centrally) from our distribution centre in the midlands.

22 On no account (should you/you should) tell anyone what we’ve discussed today.

23 (Not only/What) did he lose all the money, but he also ended up in prison.

SECTION 3: READING

4 There are twelve sentences below that make three different texts. Match the sentences
from the same reading and put them in the correct order. Write your answers here:
First text:

24

25

26

27

Second text:

28

29

30

31

Third text:

32

33

34

35

a) So any business planning on expanding overseas needs to look after its image
b) The activities of all companies are subject to national and international laws,
c) which means they are recognisable both at home and abroad.

d) though it’s also important to remember that they will also want a return.

e) Every business starts out needing investment

f) though in many cases such lawsuits are finally settled out of court.

g) Global brands are able to cross cultural boundaries

h) and may even employ a manager whose job it is to take care of it.

1) which means that they might need to approach venture capitalists.

J) These are people who will risk supporting the company financially

k) Any businesses can be sued if they fail to respect their obligations

1) which set down the rules under which they may operate at home and abroad.

SECTION 4: CAREER SKILLS

5 Write in the missing prepositions.
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36 That’s of the question.
37 T’ll have to think that

38 Let’s work this together.
39 We’re all working the same thing.
40 Forget that.

SECTION 5 Writing

6 At a recent meeting, the project team brainstormed the following ideas for setting up a
new ethical fund:

— establish a list of ethical companies to propose to clients

— hold press conference about our new socially responsible investment product

— come up with criteria to evaluate companies according to financial, social and environmental
performance

7 Write up these ideas into the memo below for managers. Add in any extra information
such as times and dates and invite any interested managers to the next meeting. There are
two marks per sentence.

(41) To:
From: The project team

Subject: Plan of action for new service.
(42/43) Further to our meeting to

here is a report on what was decided:
(44) First of all, it was decided

(45) Secondly, it was also

(46) Finally, the team planned

(47/48) The next meeting to finalise the criteria will be held

(49/50) Please note that any managers who are interested in contributing

We look forward to seeing you there.

SECTION 6: LISTENING
Track 4

8 Read the questions below and listen to an interview with a manager. Answer the
questions with short answers. Listen twice.

51 What was the manager’s old job?

52 What does a company need to separate and distinguish itself from all others?

53 When you have a face, what do you own?
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54 Corporate or brand identity should be a visual statement about who and what the company is
and what else?

55 What is the key contributor?

56 If there aren’t competitors in the market, what might not matter?

57 What are three things that might be checked in a visual audit?

58 Is the company name more or less important than the brands they sell?

59 What don’t people remember when buying products?

60 If a company does something wrong, what is affected?

SECTION 7: SPEAKING
(61-70)

9 Give a short talk to your teacher about the five investments in the Speaking section on
page 78 (Unit 9) of the Coursebook titled ‘What kind of risk taker are you?’. Assess each
investment and explain why you would or wouldn’t consider investing part or all of your
$100,000.

Your teacher will mark your talk using this scorecard. The teacher circles 1 mark if a student
includes the area and circles 2 marks for an accurate and effective assessment of the risk. There
1S a maximum of ten marks.

The student assessed:

- the guaranteed bond paying 2% interest a year
- thejunkbond

- theblue-chipshares

- the high-tech company shares

- thenewbusinessventure

— = | = ==
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Progress Test 4

Complete all seven sections. There are seventy marks in total.
SECTION 1: VOCABULARY

1 Which word does not collocate with the underlined word? Delete it.
1 power cut, field, plant

2 grid, nuclear, renewable, energy

3 stock exchange, market, bank

4  distribution, scale, computer network

5 oil field, policy, refinery

6 pollution, petroleum, oil reserves

2 Underline the correct word in brackets.

7 Let’s go (on/in/up) to my next point.
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8 We’ve been having trouble (with / from / at) this new software.
9 They’ve bought a 51% stake (in / at / to) the company.

10 What do you have (from / in / of) mind?

11 We just need to take it one step (from/ of / at) a time.

SECTION 2: LANGUAGE

3 Write the verb in brackets in the correct form.

12 Pollution levels (be) lower today, if we’d taken notice of the
warnings.

13 If I’d known setting up an IPO would be this successful, | (do) it
ages ago.

14 Let me know as soon as it (come) through.

15 By 2050, we (see) the results of our actions on the planet.

16 The traffic’s really bad. We (might) not make it on time.

17 We can sit here and discuss it, but ultimately it’s the board that
(decide).

18 We (take) a chance on that and hope things work out OK.

19 This afternoon, they’ll (discuss) a long-term solution while we’re
solving this immediate difficulty.

20 Ifhe (not/mention) it, we wouldn’t have known.

SECTION 3: READING

4 READ THE PRESS RELEASE BELOW. EACH LINE CONTAINS ONE MISTAKE. UNDERLINE THE
MISTAKE AND CORRECT IT. SEE THE EXAMPLE.
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PRESS RELEASE

are delighted

We delight to announce a new development for Wantage Supermarkets. This highly
(21) respected and traditional grocers, setted up in 1908, will be offering a home delivery
(22) service as by the beginning of December this year.

(23) Wantage supermarkets intend to combine nearly one hundred year of experience

(24) with modern technology to offer it’s customers online home shopping with

(25) www.wantagesuppermarkets.co.uk The site will include online payment facilities

(26) and offer all the benefits customers currently enjoying at our stores.

(27) The service sees the investment on over fifty trucks to ensure on-time delivery

(28) to our customer’s homes. Home shoppers will also enjoy major discounts and special
(29) offers over the christmas period.

(30) For full details, we would like inviting you to a press conference on...

SECTION 4: CAREER SKILLS

5 Two people are discussing a construction project. Write in the missing words below.

wish / further / ahead / idea / aside
fuss / worst / eye / smoothly / perspective

A: Good, well, we’re one week (31) of schedule so everything is going
(32) , 1sn’t it?

B: 1(33) I knew.

A: What do you mean?

B: Well you put Andrea in charge of deliveries and now I don’t know what is coming in and

going out of the construction site.

A: Hold a minute. Let’s keep things in (34) I asked Andrea to help you
on the site. If the worst comes to (35) then I can take her off. But |
thought you needed help.

B: Ido need help but not from her. We just don’t see eye to (36) on how
to run a site.
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A: I don’t see what the (37) is about. She’s only supposed to deal with
deliveries. Can’t you set (38) any differences and you do your job
and she does hers?

B: But she doesn’t just do her job. She’s getting involved in the general running as well.

A: Let me have a chat with her and see what she says.

B: To see if I'm telling the truth?

A: No, just to get an (39) of what problem is.

B: Fine.

A: Look. Tell me what the problem really is.

B: I’'m sorry, but there’s no point in discussing this any (40)

SECTION 5: WRITING

6 Your company Parle Ltd has held a meeting to plan what to do with its brand Thumbs
Up cola. It currently sells the brand in India but Coca-cola is entering the market. Here are
the final decisions from the meeting with notes on the reasons in brackets:

— sell the brand to Coca-cola (Parle Ltd can’t compete)
— let them distribute it (Coca-cola has better distribution)
— suggest Coca-cola keep the name Thumbs Up (the brand is well-established)

7 Write an email confirming the decisions to your directors. In your email:
41/42 Explain the situation.

43/44 Explain your first decision.

45/46 Explain your second decision.

47/48 Explain your third decision.

49/50 Ask for comments on your decisions.

8 Write your email below with the words given:

41/42 Further to our meeting

43/44 Firstly,

45/46 Secondly,

47/48 Finally,

49/50

SECTION 6: LISTENING
Track 5

9 Listen to three conversations and complete the notes for each one below with word(s)
from the listening. Listen twice.

Conversation 1
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The project is doing well but they have had a problem with the

(51) . It keeps cutting out and they

(52) . Ray suggests having a

(53) with the supplier for some suggestions.
Conversation 2

Don says the next batch of samples will be ready by (54) not for
the fifteenth. The problem is they haven’t received some of the precision

(55) they ordered. We may have to extend the

(56)

Conversation 3

The meeting didn’t go (57) .They’ll only sign if we
(58) we won'’t raise prices by more than

(59) a year. We need to call

(60) to see what they think.

SECTION 7: SPEAKING
(61-70)

10 Imagine you are giving a presentation to a group of prospective stockholders. Give the
presentation to your teacher. Include these five areas:

— aself introduction

— an overview of your company

—areview of the company’s recent performance

— the management structure

— why you think your company is a good investment

Your teacher will mark the presentation using this scorecard. The teacher circles 1 mark if a
student includes the area and circles 2 marks for communicating it accurately and effectively.
Thereis a maximumoftenmarks.

Thestudent

Introduced him/ herself

gave an overview of the company

reviewed the company’s recent performance
Presented themanagement structure

described why the company is a good investment

— | | | [
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6. YAEBHO-METOJUYECKOE U UTH®OPMALIMOHHOE OBECIIEYEHUE
TUCIATITAHBI

6.1. Hcrounuku

1. Dnexrponnas 6ubnuorexa PITY https://liber.rsuh.ru/

2. FOpaiit - oOpa3zoBatenbHas miuatdopma https://urait.ru/

3. Znanium.com - 3JIEKTPOHHO-OUONMMOTEUHas cuctema https://znanium.com/
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Cnmcox MCTOYHMKOB M JIUTEPATyPhI

OcHoBHas1 JiuTEpaTypa
1. Iuporosa JI. . YuyeGHOe mocoOue "AHrauickuil 1ys MapkeTHHTra U pekyiamsbl", MockBa
PITYVY, 2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2. YBapos, B. . Aurnuiickuii s3b1k 11 5koHOMUCTOB (A2-B2). English for Business +
ayJIMO3amuCH | YIeOHUK U MPAKTUKYM JUIS CPEeIHEro MpohecCHoHaIbsHOTr0 00pa3oBaHus /

B. . YBapoB. — 2-¢ u3na., nmepepad. u gon. — Mocksa : M3gatensctBo Opaiit, 2025. —

393 ¢. — (IIpodeccuonanpuoe oopazopanue). — ISBN 978-5-534-09824-2. — Tekcr :
anekTpoHHbIN // O6pa3oBarenbHas miaTdopma FOpaitt [caidt]. —

URL: https://www.urait.ru/bcode/560779 (mata oOpamenus: 28.01.2025).

3. Ilomnaeckas, T. B. Anrnuiickuii s3biK. [IpoGaeMbl KOMMYHHUKAIUH © ydeOHOE TTOcOOue st
By3oB/ T.B.Ilomnasckas, T.A.CsicoeBa. — MockBa: W3natensctBo HOpaiit, 2023. —
175 c. — (Boicmiee o6pazoBanue). — ISBN 978-5-534-07461-1. — TekcT : 3MeKTpOHHBIN //
ObpazoBarenbHas miatgopma FOpaiir [caiit]. — URL: https://urait.ru/bcode/516622

JlonoiHUTeIbHAS JTUTEpaTypa

1. Yukunera, JI. C. AHrmuiickuii s3bIK U1 myOnmuHbIX BeicTymuieHuid (B1-B2). English for
Public Speaking : yuebnoe nmocobue mis By3os / JI. C. UukuneBa. — 2-e uU31., UCOp. U JIOM. —
Mocksa : M3natensctBo FOpaiit, 2023. — 167 c. — (Bwicmee obpaszoBanue). — ISBN 978-5-
534-08043-8. — Tekcr : snekTpoHHbId // OOpa3zoBarenbHas rmiargopma HOpailT [calfT]. —
URL: https://urait.ru/bcode/512417

2. CmupnoBa, H. B. Anrmumiickuii s3Ik 11 MeHemxkepoB (B1—B2) : yueOHuK 171 BY30B /
H. B. CmupnoBa, A. B. Cokomnoga, 0. A. Jlyrinac. — Mocksa : U3natensctBo FOpaiit, 2023. —
185 c. — (Boicmiee oOpazoBanue). — ISBN 978-5-534-08395-8. — TekcT : 2MeKTpOHHBIN //
OobpazoBarenbHas miatdgopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/516893

3. Boponmosa, 0. A. Ilpaktudeckuii Kypc pa3roBOpHO# peun Ha aHriauiickoM sizbike. English

conversation practice : ydeOHoe mocoboue s By3oB/ 1O. A. BopoHmoBa. — Mockaa :
WznarensctBo FOpaiit, 2023. — 185 ¢. — (Bsicmiee o6pa3oBanue). — ISBN 978-5-534-15221-
0. — Tekcr : onextponHsld // OOpa3oBatenbHas 1uiatrdopma IOpaiit [caiit]. —

URL: https://urait.ru/bcode/520212

4. BopobObeBa, C. A. Aurmmiickuii s3Ik s d¢dextuBHOro MeHemxkmenrta. Guidelines for
Better Management Skills : yae6HO€ mocobue 115 By30B / C. A. BopoOseBa. — 2-¢ u31., UCTIp. U
non. — Mocksa : UznarensctBo [Opaitr, 2023. — 260 c. — (Bricumiee oOpa3zoBanue). —
ISBN 978-5-534-04198-9. — Texkcr : amektponHblii // Ob6pazoBarenbHas 1uiargopma FOpaitt
[caiiT]. — URL: https://urait.ru/bcode/514835

5. Kypsiea, P.W. Anrnmiickmii s3pik. Jlekcuka W TpamMmaruka : Y4eOHHK JUIs BY30B /
P. . KypseBa. — 8-e uza., ucnp. u gon. — Mocksa : U3gatensctBo FOpaiit, 2023. — 497 ¢. —
(Beictiee  oGpaszoBanme). — ISBN 978-5-534-16536-4. — Tekct : dIeKTpOHHBIH //
ObpazoBarenbHas maatgopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/531287

6. HMroxanoBa H. M. Aunrmuiickuii s3pik: ydeOHOe mocobue /H. M. [lrokaHoBa. — 2-¢ w31,
nepepab. u gon. — Mocksa: UH®A- M, 2023. — 319c. https://znanium.com/read?1d=424792
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6.2. Ilepeyenb pecypcoB HH(POPMALMOHHO-TEJEKOMMYHHUKAIIMOHHONW  CeTH

«HTEepHET», HEOOXOAMMBII VIS OCBOCHUS JUCHUIIIMHBI (MOLYJISA)
6.3.

1. www.rusneb.ru - HarmonanpHast a1exktponHas oubmuoreka (HOB)

2. www.elibrary.ru - ELibrary.ru Hay4ynas snextponHas 6ubnroreka

3. www.grebennikon.ru - OnexktponHas 6ubnuoreka Grebennikon.ru

4. http://study-english.info - CaifT qy1s1 U3y9aroNIMX aHTTMHCKUAN S3BIK, CTYICHTOB,

npenonaBaTeHeﬁ BY30B U IICPCBOJUYNKOB

5. http://www.mystudy.ru - Aarnuiickas rpammatuka Ha MyStudy.ru
6. http://www.homeenglish.ru/Grammar.htm - Anrnuiickas rpammaTtuka Ha HomeEnglish.ru
7. http://www.study.ru/support/handbook - CripaBo4HHK 110 TpaMMaTHKE aHTIIUHACKOTO SI3bIKA

Ha Study.ru

8. http://www.grammar.sourceword.com - [IpakTudeckas rpaMmMaTHKa aHTJIMICKOTO SI3bIKA

Ha Grammar.Sourceword.com

9. http://www.native-english.ru/grammar- [IpakTiudeckas rpaMmaTHKa aHTJIMHCKOTO SI3bIKA
Ha Grammar.Sourceword.com - ['pammartuka aHrimuiickoro s3sika Ha Native-English.ru

10. http://www.alleng.ru/english/engl.htm - YueGubie MaTepuansl Mo aHTJIIMICKOMY S3BIKY,
CCBUIKM Ha y4eOHbIE CaliThl, ONOIMOTEKU U CIIPABOYHUKHU, OAHKU M KOJUIEKIIUH pedepaTos,

KYPCOBBIX U IIp.

6.3 IlpogeccnonanbHbie 0a3bl JaHHBIX 1 HH(POPMALIMOHHO-CIIPABOYHbIE CHCTEMbI

Jloctym k nmpodeccnoHanbHBIM 0a3am nanHbIX: https://liber.rsuh.ru/ru/bases

WupopmaninoHHbIE CTIPaBOYHBIE CUCTEMBI:
1. Koncynsrant Ilmtoc
2. Tapanr

7. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCHUIIJINHbI

I[J'IH obOecrieueHHst JAUCIUITIIMHBI ((I/IHOCTpaHHHﬁ SA3BIK

B

npoeccHoHaNBHOM

ACATCIIBHOCTH) UCIIOJB3YETCA MAaTCPpHUAIIbHO-TEXHUYUCCKAA 0aza O6p330BaTeHBHOFO YUPCKIACHUA:
KOMITIBIOTCPHBIC KJIACChI, ACMOHCTPALIMOHHBIC HpI/IGOpBI, MYJIBTI/IMQI[I/II\/'IHBIG CcpcacTea, y‘Ie6HBIe

GbuiIbMBI, TpeHAXKEpHl U HayyHas oubnuoreka PITY.

CoctaB nporpaMMHOT0 00€ecIeYeHHUs:
Windows
Microsoft Office
Amaneyc
1C: IIpennpusitue
ABBYY Lingvo
Acrobat Professional 9
Corel Painter 11 Education License English
Delphi 2010 Professional ELS AcademicConLic

NN R =

9. QuarkXPress 9, Enunsiii, [Tonnsiii, O6pasosanue, Europe East Edition

10. SonySoundForge 10 Axamemuuecknii Axkagemudeckas JIutensus,

11. Wowza Media Server 2
12. Kaspersky Endpoint Security
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8. OBECIIEYEHUE OBPA3OBATEJIBHOI'O ITPOLHECCA
JJIs1 JIML C OT'PAHUYEHHBIMUA BO3MOKHOCTSAMM 310POBbs

B xone peanusanuy AMCHUIUIMHBI UCIOJB3YIOTCS CIEAYIOLIUE JOMOJHUTENBHBIE METOBI
o0y4deHus1, TEKYLIEro KOHTPOJIS YCIEBAEMOCTH M MPOMEXYTOUHOMN aTTecTaly 00y4aroluxcs B
3aBUCUMOCTH OT UX WHAMBHUIYaIbHBIX OCOOCHHOCTEMH:

* JUISL CJIETIBIX U CTA0OBUIALINX: JIEKIIMU ODOPMIISIOTCS B BUJE AIEKTPOHHOIO JIOKYMEHTA,
JOCTYITHOTO € TMTOMOIIBIO KOMIIBIOTEpA CO CHEIMATM3UPOBAHHBIM ITPOrPAMMHBIM 00€CTIeUCHUEM;
MMChbMEHHBIE 3aJJaHUs BBIMOJIHAIOTCS HAa KOMIIBIOTEPE CO CIEHUATM3UPOBAHHBIM MTPOrPAMMHBIM
o0ecreyeHneM WM MOTYT OBITh 3aMEHEHbI YCTHBIM OTBETOM; 00eCrieunBaeTCs UHANBHyaIbHOE
paBHOMepHOe ocBemieHrne He MeHee 300 JroKC; IS BHITOTHEHUS 3ajaHusl TP HEOOXOIUMOCTH
MPEJOCTABIISETCS YBEIUYHBAIOIIEE YCTPOMCTBO; BOBMOKHO TAaKXKe MCIIOJIb30BaHUE COOCTBEHHBIX
YBEJIMUYUBAIOLIUX YCTPOMCTB; MUChMEHHBIE 3aJaHusl OGOPMIISIOTCS YBEIMUYEHHBIM HIpU(TOM;
9K3aMeH M 3a4€T MPOBOJATCS B YCTHOW (hOpMe WM BBHIMOJHAIOTCA B MUCbMEHHON (Qopme Ha
KOMIIBIOTEPE.

* U1 TIYyXuX U cHAa0OCHBIIIANIMX: JEKIMH OQOPMISIOTCS B BHJE DICKTPOHHOTO
JOKYMEHTa, 100 TMpelocCTaBisieTcs 3BYKOYCHJIMBAIOLIAs —ammaparypa HWHAMBHUIYyaJbHOTO
MOJIb30BAHUS; MUCbMEHHBIE 3aJaHUsl BBINOJHAIOTCS Ha KOMIIBIOTEpE B IMUCBMEHHOW (hopme;
9K3aMEH U 3a4€T MPOBOASTCS B MUCbMEHHOU (hopMe Ha KOMITBIOTEPE; BO3MOXKHO MPOBEJCHHUE B
dbopMe TecTUpOBaHHUSL.

* JUISL JIUI[ C HapyUICHUSIMH OIOPHO-JIBUTaTeNIbHOTO ammapara: JeKIUU o(QOopMIISIOTCS B
BUJE  DJIEKTPOHHOIO  JIOKyMEHTa,  JIOCTYIHOTO C  IIOMOLIbKO  KOMIIBIOTEpAa  CO
CHEIMATM3UPOBAHHBIM MIPOIPAaMMHBIM OO€CIIeYeHHEM; NMHChbMEHHBIE 3aJaHUsI BBIOJHAIOTCS Ha
KOMIIBIOTEPE CO CHEIHMAIM3UPOBAHHBIM IMPOTPaMMHBIM OOecrieueHHeM; S5K3aMEeH U 3auéT
MIPOBOASATCS B YCTHOM (hopMe MIIH BBITIOJHSIOTCS B MUCBMEHHOU (hopMe Ha KOMIIbIOTEPE.

ITpu HEOOXOIMMOCTH MIpelyCMaTPUBACTCS YBEJIMUCHNE BPEMEHH ISl IOJTOTOBKU OTBETA.

[Ipouenypa  mpoBefeHHs  MNPOMEXKYTOYHOM  arrecTanuu A 0OydaroIuxcs
YCTAQHABJIMBAaeTC C YYETOM UX HHAMBHUIAYAJbHBIX MCUXO(PHU3UUECKUX OCOOCHHOCTEH.
[IpomexyTouHas aTTecTalys MOXKET IPOBOJAUTHCSA B HECKOJIBKO ITATOB.

[Ipu mpoBeneHHH MPOLEAYPbl OLEHUBAHMUS PE3yJbTaTOB OOyUeHHs MpeaycMaTpUBaeTCs
UCIIOJIb30BAaHNWE TEXHUYECKUX CPEACTB, HEOOXOMUMBIX B CBSI3M C HWHAUBUAYaJIbHBIMU
0COOEHHOCTSIMH 00YyYaromuxcs. ITU CPEJCTBA MOTYT OBbITh NPEIOCTABICHBI YHUBEPCUTETOM,
WJIM MOTYT HCTIOJIb30BaThCsl COOCTBEHHbIE TEXHUUECKHE CPE/ICTBA.

[IpoBenenue mpoueAypbl OLEHHBAHUS  PE3YyJIbTaTOB OOyYeHHUS JIOMyCKaeTcs ¢
MCIOJIb30BaHUEM JMCTAHIIMOHHBIX 00pa30BaTEIbHBIX TEXHOIOTHIA.

OO6ecneunBaeTcs 10CTyn K MHGOOPMAIMOHHBIM U OMOIHOrpadMuecKuM pecypcam B CETH
WuTepHer mis kaxzaoro oOywaromierocss B gopmax, aJanTHPOBAaHHBIX K OrPAaHUYCHHSIM HUX
3JI0POBbS U BOCIIPUATHUS MH(OPMAIIH:

* JUISL CJIETIBIX M CIA0OBUIAIIMX: B MEYaTHOM (opMe yBeIHMUEHHBIM IHIpudTOM, B dopme
3JIEKTPOHHOT'O IOKyMEHTa, B (hopme ayano (aiina.

* JUISL TIIyXHUX U ca00CbIIIaluX: B neyaTHO! ¢popme, B hopMe 3JIEKTPOHHOTO TOKYMEHTA.

* U1 O0YyYaroIUXCs C HapyHICHUSMH OINOPHO-IBUTATEILHOTO ammapaTa: B IeYaTHOH
dbopme, B popMe IIEKTPOHHOTO TOKyMEHTa, B (hopme ayauo Qaiina.

VY4eOHble ayIUTOPUU AJIsl BCEX BHJIOB KOHTAKTHON M CaMOCTOSITENIbHON pabOThl, Hay4Hast
O6uOIMOTEeKa W MHbIE MOMENIEHHs JUIsl 00y4YeHHsI OCHAILlEHBI CIIEUAIbHBIM 000pYy/IOBaHUEM U
y4eOHBIMHU MECTaMU C TEXHUYECKUMU CPEICTBAMU 00yUEHUS:
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* U CHENbIX U CIabOBUISAIIMX: YCTPOWCTBOM JJISi CKAHUPOBAHUS U YTEHHs C KamMepowu
SARA CE; nucnneem bpaitnsg PAC Mate 20; npuntepom bpaitng EmBraille ViewPlus;

* JUIS TIYyXUX U CIAOOCIHBIIIAINX: aBTOMAaTU3UPOBAHHBIM pab0YMM MECTOM IS JIIOJeH ¢
HapylLIeHUEM CIyXa U cIa0O0CIbIIaliX; aKyCTUUECKHH YCHUIIUTENb U KOJIOHKH;
. JUIs 00yYaroIuXcs ¢ HApYUICHUSMHU OMOPHO-/IBUraTEIbHOTO alapara; nepeiBUKHbIMH,
peryaupyeMbIMU SproHomMudeckuMu napramu CH-1; KOMIIBIOTEPHON TEXHUKOH CO
CMEeLMAIbHBIM IIPOTPAMMHBIM 00€CTIeUeHHEM.

9. METOANYECKHUE MATEPHUAJIBI

9.1. Il1aHbl CEMUHAPCKUX 3aHATHI

MeTtoauuecke yka3aHHs MPEACTaBISAIOT co0O0M MiaH 3aHATUH, CTPYKTYPHUpPOBAaHHBIA MO
TeMaM Kypca, pas3feiabl KOTOpPOro BKIIOYAIOT Ledb (3aaud) 3aHsATHsA, 0Opa3oBaTelIbHbIC
TEXHOJIOTHH, coJiepkaHue. MeTonuyeckue yka3aHMs IOJDKHBI OOecleyuBaTh IPEnojaBaHue
aucuuIuInHbL B cooTBeTcTBUM ¢ PT'OC BO 1 yueOHbBIM MIaHOM.

Tema 1. What is Marketing

Buasl paéorsr:

1. Pa3BuTHE HaBBIKOB YTE€HUS (IIOMCKOBOT0, U3Y4YalOLIET0, aHATUTHUECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAJIOTMYECKOM M MOHOJIOTMYECKOM) M MUCBMEHHOW peyu Mo
PYKOBOJACTBOM IIpENoAaBaTesl.

3. Ucnonws3oBaHMe ayauo- W BHJIEOMATEpPHAIOB, KOMIIBIOTEPHBIX TEXHOJOTHU ISl PAa3BUTHSA
HAaBBIKOB ayJUPOBAHMS.

4. BeimonmHeHWe 3a/1aHUi Ha TIPSIMOM M 0OOpaTHBIN MEePEBO] TEKCTOB U OTJEIBHBIX MPETTOKCHHH.
5. Pa3BepnyTas Oecena c 00CykJIeHHEM J0KIaa 10 TEME YPOKa

Bonpocsl piist 00cyKIeHus:
1. Who are "market players" and what do they do on the market?
2. What kinds of relationships do market players build?
3. What is the main aim of any business?
4. How does the profit of a company associate with the number of their customers?
5.What is an essential term for a market to exist?
6. What is the subject matter of marketing?
7. What is the main idea of marketing?
8. Under what circumstances does the customer value occur?
9. When and how does the customer satisfaction happen?

Cnucok Jureparypsbl:

OcHoBHas:
1. TIuporosa JI. . YueOnoe mocoOue "AHraumiickuil ajis MapkeTuHra U pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.x1. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. Aurnuiickuii s3bIk g sKoHOMHCTOB (a2-b2). English for business +

aynuomarepuasibl B DBC : yueOHMK U MpakTUKyM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3., nepepad. u gon. — Mocksa : U3garensctBo Opaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axagemuueckuil kypc). — ISBN 978-5-534-09049-9. — Texkct
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHuTeNbHAS:
1. Ilepmmna, E. FO. Aurnuiickuii s3pik. [IpakTuueckas rpammatuka B 2 4. Yacte 1.
Mopdonorus : yueb. mocobue s akagemuueckoro Oakanmaspuara / E. 1O. Ilepmmna. — 2-
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u31., ucrp. u non. — Mocksa : U3natensctBo IOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Texkct : snexkrponHsiid / DbC Hpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepmmna, E. 1O. Anrmiickuii s3bik. IIpaktnueckas rpammartuka B 2 4. Yacte 2.
I'maronbHbIe POPMBI U CHUHTAaKCHC : yuel. mocoOue /uid akajemudeckoro Oakanaspuara / E. 1O.
[Tepunna. — 2-e u3n., ucnp. u non. — Mocksa : U3narensctBo FOpait, 2019. — 172 ¢. —
(Cepust : bakanaBp. Axanemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texkcr :
anextponnbii // DBC KOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunajbHO-TeXHHYECKOE 00ecTieYeHne 3aHATHS:

Matepuansl a8 ayIuTOpHOM pabOThl B TMEYaTHOM WM 3JIEKTPOHHOM BHJIE,
KOMIIBIOTEPHBIE \ MyJIbTUMEIUIHbIE CPECTBA \ KIAaCChI

Tema 2 Being an Advertiser\ Economist. Job Interview

Buabi paéorsi:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalONIero, aHaTUTHYECKOTO).

2. Pa3BuTHE HABBHIKOB YCTHOM (AMAIOrMYECKON MU MOHOJOTMYECKOW) U MUCHbMEHHON pedM IMoj
PYKOBOJCTBOM IIpENOAaBaTENs.

3. Wcnonp3oBaHuEe ayauo- ¥ BHUAEOMATEPUATIOB, KOMIBIOTEPHBIX TEXHOJIOTHMH IS pa3BUTHS
HABBIKOB ayJHpPOBaHUSI.

4. BeimonHeHue 3aJaHU HA TIPSMOI ¥ 0OpaTHBIN MEPEBO]] TEKCTOB U OTJEIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0Cy X aeHHEM JOKIIaa IO TEME YPOKa

Bonpocs! 151 00Ccy:KI1eHus:

1. Where does an advertiser work?

2. What are the main functions of n advertiser?

3. How should one prepare for a job interview?

4. What basic questions can be asked on an interview?

Crnucok Jureparypsbl:

OcHoBHast:

1. TIuporosa JI. . YueOnoe mocoOue "AHramiickuil ajis MapkeTuHra U pekjamsbl", MockBa
PITY, 2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3bIk g sKoHOMHCTOB (a2-b2). English for business +
aynuomarepuasibl B DBC : yueOHMK U MpakTUKyM AJis akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-¢ u3., nepepad. u gon. — Mocksa : U3garensctBo HOpaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axanemuueckuil kypc). — ISBN 978-5-534-09049-9. — Tekct :
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHuUTeNbHAS:

1. Ilepmmna, E. FO. Aurnuiickuii s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yueb. mocobue mis akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aon. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit // DbC KOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Aurnmiickuii s3bik. Ilpaktuueckas rpammartuka B 2 4. Yactp 2.
['marosnbHble GOPMBI U CUHTaKCUC : yuel. mocobue it akagemudeckoro Oakanaspuata / E. HO.
[lepmmna. — 2-e u3n., ucnp. u pon. — Mocksa : UznarensctBo FOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texkcr :
anekTpoHHbIH / DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/437111
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MarepunajbHO-TeXHHYECKOEe 00ecrieYeHne 3aHATHS:
Matepuansl a8 ayIuTOpHOM pabOThl B TMEYaTHOM WJIM 3JIEKTPOHHOM BHJIE,
KOMIIBbIOTEPHBIE \ MyJIbTUMEIUIHbIE CPECTBA \ KIAaCChI

Tema 3. The place of an Advertiser \ Marketer in the Economy.

Buasl padorsr:

1. Pa3BuTHE HaBBIKOB YTE€HUS (IIOMCKOBOT0, U3y4YalOUIET0, aHATUTHYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAJIOTMYECKOM M MOHOJIOTMYECKOM) M MUCHMEHHOW peyu IMOoJA
PYKOBOJACTBOM IIpENoAaBaTesl.

3. Ucnonws3oBaHMe ayauo- W BHJIEOMATEpPHAIOB, KOMIIBIOTEPHBIX TEXHOJOTHU ISl PAa3BUTHSA
HAaBBIKOB ayJUPOBAHMS.

4. BeimonmHeHne 3a/1aHuid Ha TIPSIMOI M 0OOpaTHBIN MEPEBO] TEKCTOB M OTJEIBHBIX MPEITOKCHHH.
5. Pa3BepuyTas Oecena ¢ 00CykJIeHHEM J0KIa1a M0 TeME YPOKa

Bonpocs! puist 06cyxneHus:

1. What spheres of business can an advertiser apply his knowledge?
2. What is the difference of functions of an advertiser and a marketer?
3. What role does marketing play for a business?

4. What are the sectors of the economy?

5. What is macro - an microeconomics?

Cnucok Jurepartypsbi:

OcHoBHas:

1. Iuporosa JI. . YuyeGHOe mocoOue "AHrauickuil 1is MapkeTHHTra U pekyamsbl", MockBa
PITYVY, 2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3pIk 1y dKoHOMHUCTOB (a2-b2). English for business +
aymuomarepuasibl B DBC : yueOHHMK U MIPAKTUKYM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3ja., nepepad. u non. — Mocksa : UznarensctBo FOpaiit, 2019. — 393 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Texkcr
anektponubii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

HononHuTenpHas:

1. Iepmmna, E. FO. Anurnuiickuii s3bik. Ilpaktuyeckas rpammarvka B 2 4. Yacte 1.
Mopdomorust : yueb. mocobue misa akamemuueckoro OakanmaBpuata / E. 0. Ilepmmna. — 2-¢
u3M., ucmp. u nomn. — Mocksa : U3natensctBo FOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Texkct : snexkrponHsiit / DbC HOpaut
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepumna, E. FO. Aurnuiickuit s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 2.
I'maronbHble GOPMBI U CHUHTAaKCHC : yuel. mocoOue Juisd akajemuueckoro 6akanaspuara / E. 1O.
[lepmnna. — 2-e u3a., ucop. u gon. — Mocksa : UsnarenscrBo Opaiit, 2019. — 172 ¢. —
(Cepuss : bakamaBp. Axagemumueckuil kypc). — ISBN 978-5-534-04055-5. — Teker
anextponnbii // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepnajbHO-TeXHHYECKOE 00ecrieYeHne 3aHATHS

Martepuansl Ui ayAUTOpPHON paboOThl B MEYATHOM WM 3JEKTPOHHOM BHJE,
KOMIIbIOTEPHBIE \ MyJIbTUMEIUIHbIE CPECTBA \ KIACChI

Tema 4. Money
Buasbi padorsi:
1. Pa3BuTHEe HaBBIKOB YTE€HUS (IIOUCKOBOT0, U3y4YalOUIETr0, aHATUTUUECKOTO).
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2. Pa3BuTHE HABBHIKOB YCTHOM (AMAIOTMYECKON MU MOHOJOTMYECKOW) U MHUCHBMEHHON pedM Moj
PYKOBOJCTBOM IIpENOAaBaTeNsl.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUANIOB, KOMIBIOTEPHBIX TEXHOJOTUM ISl Pa3BUTHUA
HaBBIKOB ayJIUPOBAHMS.

4. BeimonHeHue 3aJaHU HA TIPSMOI M 0OpaTHBIN MEPEBO]] TEKCTOB U OTJCIBHBIX MPEATOKEHUH.
5. Pa3zBepnyTas Oecena ¢ o0CyX aeHHEM JO0KIIaa IO TEME YPOKa

Bonpocsl 151 00Ccy:Ka1eHus:

1. What is the essence of a barter system?

2. What were the prerequisites for the monetary system?
3. What are the features of money?

4. What are the functions of money?

Cnucok Jureparypsbl:

OcHoBHas:

1. TIuporosa JI. . YueOnoe mocoOue "AHraumiickuil ajis MapkeTuHra U pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.x1. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3bIk g sKoHOMHCTOB (a2-b2). English for business +
aynuomarepuasibl B DBC : yueOHMK U MpakTUKyM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3f., nepepad. u gon. — Mocksa : U3garensctBo IOpaiit, 2019. — 393 c. —
(Cepust : bakanaBp. Axagemuueckuil kypc). — ISBN 978-5-534-09049-9. — Texkct
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHUTeNbHAS:

1. Ilepmmna, E. FO. Aurnuiickuii s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yued. mocobue ais akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3., ucnp. u aon. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit // DbC HOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Aurnmiickuii s3bik. Ilpaktuueckas rpammartuka B 2 4. Yactp 2.
I'marosnbHble GOPMBI U CUHTaKCUC : yuel. mocobue it akagemudeckoro Oakanaspuata / E. HO.
[lepmmna. — 2-e u3n., ucnp. u pon. — Mocksa : UznatensctBo FOpaiit, 2019. — 172 c. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texker
anekTpoHHbIH / DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHoO-TeXHHYECKOe o0ecrieyeHne 3aHATHS:

Marepuansl a8 ayAUTOPHOH pabOThl B IMEYaTHOM WM BJIEKTPOHHOM  BHIE,
KOMIIBIOTEPHBIE \ MYJIbTUMEIUNHBIE CPEJICTBA \ KIACChI

Tema 5. Tema 3. Advertising Agency. Kinds of Occupations in the Advertising Sphere.
Buab1 paéorsi:

1. Pa3BuTHe HaBBIKOB UTE€HUS (IIOMCKOBOTO, U3YYalOIEr0, aHaTUTUYECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOM (IMAIOTMYECKON M MOHOJIOTUYECKOW) M MUCHMEHHOW PEeuu IMOA
PYKOBOJICTBOM IIpenoaBaTelis.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUAIOB, KOMIBIOTEPHBIX TEXHOJOTHUM ISl Pa3BUTHUSA
HAaBBIKOB ayJIUPOBAHMS.

4. BoinmonHeHue 3aaHUi HA TIPSAMOI M 0OpaTHBIN MEPEBOJ] TEKCTOB U OTJCIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0CyX aeHHEM JO0KIIaa IO TEME YPOKa

Bomnpocs! 1i1s1 00Cy:KIeHus:
1. What spheres of business can an advertiser apply his knowledge?
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2. What is the difference of functions of an advertiser and a marketer?
3. What role does marketing play for a business?

4. What are the sectors of the economy?

5. What is macro - an microeconomics?

Crnucok Jureparypsbl:

OcHoBHas:
1. TIuporosa JI. . YueOnoe mocoOue "AHraumiickuii ajis MapkeTuHra u pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.x1. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. Aurnuiickuii s3bIk 1yig sKoHOMHCTOB (a2-b2). English for business +

aynuomarepuasibl B DBC : yueOHHMK U MpakTHUKyM AJis akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3., nepepad. u gon. — Mocksa : U3garensctBo HOpaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axanemuueckuil kypc). — ISBN 978-5-534-09049-9. — Tekct :
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHuTenbHas:

1. Iepmmna, E. FO. Aurnuiickuii s3pik. [IpakTuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yueb. mocobue mais akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aon. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 ¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit / bC KOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Aurnmiickuii s3bik. Ilpaktuueckas rpammartuka B 2 4. Yactp 2.
['marosnbHble GOPMBI U CUHTaKCUC : yuel. mocobue it akagemudeckoro Oakanaspuata / E. HO.
[lepmmna. — 2-e u3n., ucnp. u gon. — Mocksa : UznarensctBo HOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texkcr :
anekTpoHHbIH / DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHoO-TeXHHYECKOe o0ecrieyeHne 3aHIATHS:

Marepuansl Ui ayAUTOPHON paboOThl B TMEYATHOM WM DJIEKTPOHHOM BHJE,
KOMITBIOTEPHBIE \ MYJIbTUMEIUHHBIC CPEJICTBA \ KITACChHI

Tema 6. Marketing Strategy

Buabi paéorsi:

1. Pa3BuTHe HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOLIEr0, aHaTUTUYECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOH (IMAIOTMYECKOW M MOHOJIOTMYECKOW) M MUCHMEHHOW peyu MO
PYKOBOJACTBOM IIpENOAaBaTENs.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUAIOB, KOMIBIOTEPHBIX TEXHOJOTUM ISl Pa3BUTHUSA
HAaBBIKOB ayJIUPOBAHMS.

4. BoinmonHeHue 3aaHuii HA TPSAMOI ¥ 0OpaTHBIN MEPEBOJ] TEKCTOB U OTJCIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0Cy X aeHHEM JO0KIIaa IO TEME YPOKa

Bomnpocs! 11 00cyKaeHus:
1.What is a strategy?
2. Is it a long-term or a short-term plan?
3. What sphere do the words "strategy" and "tactics" come from?
4. Why do marketers have to plan company's activities?
5. What should be included in a strategic / tactical marketing plan? What is strategic marketing
aimed at?
6. What opportunities can a company realize with strategic marketing?
7. How does Philip Kotler define marketing strategy?
8. What is the purpose of strategic analysis?
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9. What kinds of strategic analysis can marketers exploit?

10. What is the difference between PEST and SWOT analyses?

11. How do goals and objectives differ in terms of marketing strategy?
12. How do marketing strategy and marketing mix correlate?

Crnucok Jureparypsbl:

OcHoBHas:
1. TIuporosa JI. . YueOnoe mocoOue "AHraumiickuii ajis MapkeTuHra u pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.x1. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. Aurnuiickuii s3bIk 1yig sKoHOMHCTOB (a2-b2). English for business +

ayauomatepuansl B ObC : yueOHMK M NpaKTUKyM JAJs akajeMudeckoro 6akanaspuata / B. WM.
VYBapoB. — 2-e u3., nepepad. u gon. — Mocksa : U3garensctBo HOpaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axanemuueckuil kypc). — ISBN 978-5-534-09049-9. — Tekct :

anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JlononHuTenbHas:

1. Iepmmna, E. FO. Aurnuiickuii s3pik. [IpakTuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yueb. mocobue mais akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aon. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 ¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit / bC KOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Aurnmiickuii s3bik. Ilpaktuueckas rpammartuka B 2 4. Yactp 2.
['marosnbHble GOPMBI U CUHTaKCUC : yuel. mocobue it akagemudeckoro Oakanaspuata / E. HO.
[lepmmna. — 2-e u3n., ucnp. u gon. — Mocksa : UznarensctBo HOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texkcr :
anekTpoHHbIH / DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHoO-TeXHHYECKOe o0ecrieyeHne 3aHIATHS:

Marepuansl Ui ayAUTOPHON paboOThl B TMEYATHOM WM DJIEKTPOHHOM BHJE,
KOMITBIOTEPHBIE \ MYJIbTUMEIUHHBIC CPEJICTBA \ KITACChHI

Tema 7. Market Research

Buabi paéorsi:

1. Pa3BuTHe HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOLIEr0, aHaTUTUYECKOTO).

2. Pa3BuTHE HABBIKOB YCTHOH (IMAIOTMYECKOW M MOHOJIOTMYECKOW) M MUCHMEHHOW peyu MO
PYKOBOJACTBOM IIpENOAaBaTENs.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUAIOB, KOMIBIOTEPHBIX TEXHOJOTUM ISl Pa3BUTHUSA
HAaBBIKOB ayJIUPOBAHMS.

4. BoinmonHeHue 3aaHuii HA TPSAMOI ¥ 0OpaTHBIN MEPEBOJ] TEKCTOB U OTJCIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0Cy X aeHHEM JO0KIIaa IO TEME YPOKa

Bomnpocs! 1is1 00CcyKaeHuU:
1. When is it necessary to do research?
2. When do you do research?
3. What data do marketers look for conducting external market research?
4. What data do marketers look for conducting internal market research?
5. How do marketers gather information they need?
6. How can this information help a business to succeed?

Cnucok JIuTepaTyphl:
OcHoBHAaA:
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1. Iuporosa JI. . YuyeGHOe mocoOue "AHrauickuil 1is MapkeTHHTra U pekyamsbl", MockBa
PITYVY, 2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3Ik 1y dKoHOMHUCTOB (a2-b2). English for business +
aymuomarepuasibl B DBC : yueOHHK U MPAKTUKYM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3ja., nepepad. u non. — Mocksa : UznarensctBo FOpaiit, 2019. — 393 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Texkcr :
anektponubii // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

HononHuTenpHas:

1. Iepmmna, E. FO. Anurnuiickuii s3bik. Ilpaktuyeckas rpammarvka B 2 4. Yacte 1.
Mopdomorust : yueb. mocobue misa akamemuueckoro OakanmaBpuata / E. 0. Ilepmmna. — 2-¢
u3M., uctp. u nomn. — Mocksa : U3natensctBo FOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Texkct : snexkrponHsiii / DbC HOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepumna, E. FO. Aurnuiickuit s3pik. [IpakTuueckas rpammartuka B 2 4. Yacte 2.
I'maronbHble GOPMBI U CHUHTAaKCHC : yuel. mocolOue Juisd akajemuueckoro Oakanaspuara / E. 1O.
[lepmnna. — 2-e u3a., ucnp. u gon. — Mocksa : UsnarenscrBo Opaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axagemuueckuii kypc). — ISBN 978-5-534-04055-5. — Teker :
anextponnsii // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepnajbHO-TeXHHYECKOE 00ecIieYeHne 3aHATHS:

Martepuansl Ui ayAUTOpPHON paboOThl B MEYATHOM WM D3JIEKTPOHHOM BHJE,
KOMIIbIOTEPHBIE \ MyJIbTUMEIUIHbIE CPECTBA \ KIACCHI

Tema 8. Market Segmentation

Buabl paéorsi:

1. Pa3BuTHe HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOIIEr0, aHATUTUYECKOTO).

2. Pa3BuTHE HaABBIKOB YCTHOH (IMAIOTMYECKOM M MOHOJIOTUYECKOW) M MUCHMEHHOW PEeyu MO
PYKOBOJACTBOM IIpENOAABaTENS.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUAIOB, KOMIBIOTEPHBIX TEXHOJOTHUM ISl Pa3BUTHUSA
HaBBIKOB ayJIUPOBAHMS.

4. BoinonHeHue 3aaHUii HA TIPSAMOI M 0OpaTHBIN MEPEBOJ] TEKCTOB U OTJCIBHBIX MPEAT0KEHUH.
5. Pa3zBepnytas Oecena ¢ o0Cy X aeHHEM JO0KIIaa IO TEME YPOKa

Bonpocsl 151 00cy:Ka1eHus:

How can a company identify their target market?

Why is it essential for any company to conduct market segmentation?

What approaches do companies use to segment the market?

What customer traits are described by each way of market segmentation?

What is the role of a customer profile?

Cnucok JuTepaTyphbl:

OcHoBHas:

1. ITuporosa JI. M. YueGHoe nocobue "AHrnuiickuil 1yisi MapkeTuHra u pexiamsl”, Mocksa
PITYVY, 2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. U. Auramiickuil s3b1k [uist skoHOMUCTOB (a2-b2). English for business +

SNhWDN =

aymuomarepuaiibl B ObC : y4eOHUK U IPAKTHKYM [Tl akajieMudeckoro Oakanaspuara / B. U.
VYBapoB. — 2-¢ u3j., mepepad. u gon. — Mocksa : M3natenscTBo FOpaiit, 2019. — 393 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — TekcT :
anektponnbii // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189
JlonoyHUTENbHAS:
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1. Ilepmmna, E. FO. Anrmmiickuil sa3bik. [lpaktudeckas rpammartuka B 2 4. Yacts 1.
Mopdomorus : yue6. mocobue st akagemudeckoro 6akamaspuara / E. YO. [lepmmnaa. — 2-¢
u3l., ucnp. u jgon. — MockBa : UznarensctBo IOpaiit, 2019. — 200 c. — (Cepus :
bakanaBp. Axkagemuueckuii kypc). — ISBN 978-5-534-04036-4. — TekcT : 37€KTPOHHBIH //
OBC HOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepmmua, E. IO. Anrmumiickmii s3bik. [Ipaktnueckas rpammartuka B 2 4. Yacte 2.
I'maronbHbIe GOPMBI U CHHTAKCHUC : y4ueO. mocodue A akagemuueckoro O6akanaspuara / E.
1O. Ilepmmua. — 2-e u3n., ucnp. u gomn. — Mocksa : M3narensctBo FOpaiit, 2019. — 172 c.
— (Cepus : bakanaBp. Axanemuueckuii kypc). — ISBN 978-5-534-04055-5. — Tekcr :
anextponnbii // DBC KOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111
MaTepuaibHO-TEXHUYECKOe ofecnevyeHne 3aHsATHS

Marepwuansl AJist ay JUTOPHON pabOTHI B MEYATHOM WIIH DIIEKTPOHHOM BHUJIE, KOMITBIOTEPHBIE \
MYJbTUMEINIHBIE CpeACTBa \ KJIACChI

Tema 9. Integrated Marketing Communications (IMC)

Buabi paéorsi:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalONIero, aHaTUTUYECKOTO).

2. Pa3BuTHE HABBHIKOB YCTHOM (AMAJIOrMYECKON M MOHOJOTMYECKOW) U MUCHBMEHHON pedM Moj
PYKOBOJICTBOM ITpenoaBaTelis.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPUAIOB, KOMIBIOTEPHBIX TEXHOJOTHUM ISl Pa3BUTHUA
HaBBIKOB ayJIUPOBAHMS.

4. BeimonHeHue 3aJaHUi HA TIPSMOI ¥ 0OpaTHBIN MEPEBO]] TEKCTOB U OTJCIBHBIX MPEATOKEHUH.
5. Pa3BepnyTas Oecena ¢ o0CyX aeHHEM JOKIIaa IO TEME YPOKa

Bonpocsl 1151 00Cy:KI1eHus:

. Why did marketers come up with the idea of IMC?

. What is IMC focused on?

. What is IMC mix (4Cs)?

. Why should marketers support the same image whatever communication source they use?
. Why is trust a holy grail of a marketing strategy?

. How can IMC benefit the corporate culture?

. What steps of creating an IMC plan does the author suggest?

. Why is reviewing the plan critical?

03N N KW

Cnucok Jureparypsbl:

OcHoBHas:
1. TIuporosa JI. . YueOnoe mocobue "AHraumiickuil ajis MapkeTuHra U pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782
2.YBapoB, B. W. Aurnuiickuii s3bIk g sKoHOMHCTOB (a2-b2). English for business +
aynuomarepuaniel B DBC : yueOHMK U MpakTUKyM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-¢ u3., nepepad. u gon. — Mocksa : U3garensctBo HOpaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axanemuueckuil kypc). — ISBN 978-5-534-09049-9. — Tekcrt :
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHuUTeNbHAS:

1. Ilepmmna, E. FO. Aurnuiickuii s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yued. mocobue mais akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aon. — Mocksa : UznarensctBo FOpaiit, 2019. — 200 ¢. — (Cepus : bakanasp.
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Axanemuueckuil kypce). — ISBN 978-5-534-04036-4. — Tekcr : anextponnsiii / 35C KOpaiir
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. YO. Anrnuiickuii s3plk. [IpakTudeckas rpammaruka B 2 4. Yacte 2.
['marosibpHBIe POPMBI U CUHTaKCUC : yuel. mocobue i akagemudeckoro Oakanaspuata / E. HO.
Ilepmnna. — 2-e u3a., ucnp. u pon. — Mocksa : UsnarensctBo IOpaiit, 2019. — 172 ¢. —
(Cepust : bakamaBp. Axamemuueckwii kypc). — ISBN 978-5-534-04055-5. — Texkcr :
anekTponHbli // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHoO-TeXHHUYECKOe o0ecrieyeHne 3aHITHS:

Marepuansl A8 ayAMTOpPHOW pabOTBl B IEYaTHOM WM DIIEKTPOHHOM  BHJIE,
KOMITBIOTEPHBIE \ MyJIbTUMEIUITHBIE CPECTBA \ KIaCChI

Tema 10. Globalization & International Marketing

Buabi paéorsi:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOIIero, aHaTUTHYECKOTO).

2. Pa3BuTHE HABBHIKOB YCTHOM (AMAJIOrMYECKON MU MOHOJOTMYECKOW) M MHUCHBMEHHON pedM Moj
PYKOBOJCTBOM IIpENOAaBaTENsl.

3. Ucnonwp3oBaHue ayauo- U BHJIEOMATEPHATOB, KOMIBIOTEPHBIX TEXHOJOTHUM ISl Pa3BUTHUSA
HABBIKOB ayJHpPOBaHUSI.

4. BeimonHeHue 3aJaHUi HA TIPSMOI ¥ 0OpaTHBIN MEPEBO]] TEKCTOB U OTJCIBHBIX MPEATOKEHUH.
5. Pa3zBepnytas Oecena ¢ o0CyX aeHHEM JO0KIIaa IO TEME YPOKa

Bomnpocs! 1i1s1 00cy:KIeHus :

1. What is globalization?

2. How does globalization facilitate consumers access to goods and services?
3. How do technologies help trade internationally?

4. What are positive consequences of globalization?

5. What are negative consequences of globalization?

Cnucok urepartypsbi:

OcHoBHas:

1. Iuporosa JI. . YuyeGHOe mocoOue "AHrauickuii s MapkeTHHra U pekiamsbl", MockBa
PITYVY, 2021, 116 ctp, 5,8 m.a. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3Ik mnsg dKoHOMUCTOB (a2-b2). English for business +
aymuomarepuasibl B DBC : yueOHHMK U TIPaKTUKYM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3a., nepepad. u non. — Mocksa : UznarensctBo FOpaiit, 2019. — 393 ¢. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-09049-9. — Tekcr :
anektponubiit // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

HononHuTenpHas:

1. Iepmmna, E. FO. Anurnuiickuii s3bik. Ilpaktuueckas rpammarvka B 2 4. Yacte 1.
Mopdomorust : yueb. mocobue misa akamemuueckoro OakanmaBpuata / E. 0. Ilepmmna. — 2-¢
u3M., uctp. u nomn. — Mocksa : U3natensctBo FOpaiit, 2019. — 200 c¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Texkct : snexkrponHsiii / DbC HOpaut
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. Ilepumna, E. FO. Aurnuiickuit s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 2.
I'maronbHble GOPMBI U CHUHTAaKCHC : yuel. mocoOue Juisd akajemuueckoro 6akanaspuara / E. 1O.
[lepmnna. — 2-e u3a., ucop. u gon. — Mocksa : UsnarenscrBo Opaiit, 2019. — 172 ¢. —
(Cepuss : bakamaBp. Axagemuueckuii kypc). — ISBN 978-5-534-04055-5. — Teker :
anextponnbii // OBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepnajbHO-TeXHHYECKOE 00ecrieYeHne 3aHATHS
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Marepuansl A8 ayAUTOpPHOW pabOTBl B IEYaTHOM WM DIIEKTPOHHOM BHJIE,
KOMIIBIOTEpHBIE \ MYJIbTUMEIUNHBIE CPEJICTBA \ KIACChI

Tema 11. Brand

Buabi paéorsi:

1. Pa3BuTHE HaBBIKOB UTEHUS (IIOMCKOBOTO, U3YYalOIIero, aHaTUTHYECKOTO).

2. Pa3BuTHE HABBHIKOB YCTHOM (AMAJIOrMYECKON MU MOHOJIOTMUYECKOW) U MHUCHBMEHHON pedM Moj
PYKOBOJCTBOM IIpENOAaBaTENs.

3. Ucnonws3oBaHue ayauo- U BHJIEOMATEPHANIOB, KOMIBIOTEPHBIX TEXHOJOTUM ISl Pa3BUTHUSA
HaBBIKOB ayJIUPOBAHMUSI.

4. BeimonHeHue 3aJaHUi HA TIPSMOI ¥ 0OpaTHBIN MEPEBO]] TEKCTOB U OTJCIBHBIX MPEATOKEHUH.
5. Pa3zBepnyTas Oecena ¢ o0CyX aeHHEM JO0KIIaa IO TEME YPOKa

Bonpocsl 151 00Ccy:KI1eHus:

1. Some people consider a company logo or name to be a brand. To what extend are they right or
wrong?

2. How does Philip Kotler define a brand?

3. What functions does a brand comprise?

4. What elements does a brand involve?

5. How does a brand work as a psychological trigger?

6. How do strong brands build their target audience?

7. How does branding help outperform competitors?

Cnucok Jureparypsbl:

OcHoBHas:

1. TIuporosa JI. . YueOnoe mocobue "AHraumiickuil ajis MapkeTuHra U pekjamsl", MockBa
PITY, 2021, 116 ctp, 5,8 m.a1. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. W. Aurnuiickuii s3bIk g sKoHOMHCTOB (a2-b2). English for business +
aynuomarepuaniel B DBC : yueOHMK U MpakTUKyM I akaJeMudeckoro OakamaBpuata / B. .
VYBapoB. — 2-e u3., nepepad. u gon. — Mocksa : U3garensctBo HOpaiit, 2019. — 393 ¢. —
(Cepust : bakanaBp. Axanemuueckuil kypc). — ISBN 978-5-534-09049-9. — Tekcrt :
anektponnbli // DBC IOpaiit [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHUTeNbHAS:

1. Ilepmmna, E. FO. Aurnuiickuii s3pik. [Ipaktuueckas rpammartuka B 2 4. Yacte 1.
Mopdomorus : yued. mocobue mais akagemuueckoro OakanaBpuata / E. 0. Ilepmmna. — 2-¢
u3a., ucnp. u aomn. — Mocksa : U3znarensctBo FOpaiit, 2019. — 200 ¢. — (Cepus : bakanasp.
Axkanemuueckuit kypc). — ISBN 978-5-534-04036-4. — Tekcr : anekrponnsiit // DbC KOpait
[caiiT]. — URL: https://www.biblio-online.ru/bcode/434586

2. llepmmna, E. 1O. Aurnmiickuii s3bik. Ilpaktuueckas rpammartuka B 2 4. Yactp 2.
['marosnbHble GOPMBI U CUHTaKCUC : yuel. mocobue it akagemudeckoro Oakanaspuata / E. HO.
[lepmmna. — 2-e u3n., ucnp. u pon. — Mocksa : UznarensctBo FOpaiit, 2019. — 172 c. —
(Cepust : bakamaBp. Axamemuueckuii kypc). — ISBN 978-5-534-04055-5. — Texkcr :
anekTpoHHbIH / DBC FOpait [caiit]. — URL: https://www.biblio-online.ru/bcode/437111

MarepunaibHO-TeXHHYECKOe o0ecrieYeHne 3aHIATHS:

Marepuansl Ui ayAUTOPHON pabOThl B TMEYATHOM WM DJIEKTPOHHOM BHJE,
KOMIIBIOTEpHBIE \ MYJIbTUMEIUNHBIE CPEJICTBA \ KIACChI

Tema 12 Making Presentations\ Negotiations
Buabl paéorsi:
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1. Pa3zBuTre HaBBIKOB UTE€HHUS (IOMCKOBOI0, M3YYaIOIIEr0, aHATUTUYECKOTO).

2. Pa3BuTHE HaBBIKOB YCTHOM (IMAJIOTMYECKOM M MOHOJIOTMYECKOM) M MUCBMEHHOW peyu IO
PYKOBOJICTBOM ITPEINOAABATEIIS.

3. HWcnonb3oBaHue ayauo- ¥ BHICOMATEPUATIOB, KOMIIBIOTEPHBIX TEXHOJIOTHM IS Pa3BUTHUS
HaBBIKOB ayIUPOBAHUS.

4. BeimonHeHne 3a/1aHuid Ha TIPSIMOI M 0OOpaTHBIN MEPEBO] TEKCTOB M OTJEIBHBIX MPETTOKCHHH.
5. PasBepHyTas Oecena ¢ 00CyKACHHEM JOKIIaaa 1Mo TeMe ypoKa

Bonpocs! puist 06cyxneHus:

1. What is the role of verbal / non-verbal tools in a presentation?

2. How to design a slide in terms of colours, font, pictures, etc.?

3. What is the role of verbal / non-verbal tools in a negotiation process?
4. What issues are negotiable / non-negotiable in a contract?

5. Why is a small talk important?

6. Give your tips how to find a consensus.

Cnucok Jurepatypsbl:

OcHoBHast:

1. ITuporora JI. 1. YuebHoe mocobue "AHIIMHCKHA IJiT MapKeTHHTa W pekiambl', MockBa
PITY, 2021, 116 ctp, 5,8 m.x1. http://elib.lib.rsuh.ru/elib/000015782

2.YBapoB, B. U. Anrnumiickuii s3Ik 1711 SKOHOMHUCTOB (a2-b2). English for business +
aynuomartepuanbl B DBC : yueOHHMK U MPakTHUKyM AJis akajeMudyeckoro OakamaBpuata / B. .
VYBapoB. — 2-¢ u3j., nepepad. u gon. — Mocksa : M3parensctBo Opaiit, 2019. — 393 ¢. —
(Cepust : bakamaBp. Axagemumueckuil kypc). — ISBN 978-5-534-09049-9. — Tekcer
anexktpoHHbil // OBC FOpaiir [caiit]. — URL: https://www.biblio-online.ru/bcode/433189

JlononHUTeNbHAS:

1. Ilepmmna, E. 1O. Anrmmiickuit s3bpik. IIpaktudeckas rpammarvka B 2 4. Yacte 1.
Mopdonorus : yueb. mocobue s akagemuueckoro Oakamaspuara / E. 0. Ilepmmna. — 2-¢
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MarepunaibHO-TeXHHYECKOe o0ecrieyeHne 3aHITHS:

Marepuansl A8 ayAUTOpPHOW pabOTBl B IEYATHOM WM DIIEKTPOHHOM  BHJE,
KOMIIBIOTEpHBIE \ MYJIbTUMEIUNHHBIE CPEJICTBA \ KIaCChI

9.2. MeroanuecKue peKOMEeHAAUH 110 NMOAr0TOBKe MUCbMEHHbIX padoT

[TucemMeHHBIE PabOTHl ABIAIOTCA Kak (GopMmoil oOydeHus, Tak M (HOpMOH KOHTPOJIA
3HaHUH, YMEHUHN U HaBBIKOB oOy4aromuxcs. Lenu BoimonHeHus pabort:

— CHUCTeMaTu3alusl, 3aKpeIuleHHe U YIIIyOJeHHe TEeOpPEeTHUECKUX 3HAHUH M yMEHUH
MIPUMEHSITh UX JUISl pEIIeHHsI KOHKPETHBIX MPAaKTUYECKUX 3a/1a4;
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— pa3BUTHE HABBIKOB palbOTHI C TEKCTOM (aHHOTHUpOBaHHE, pedepupoBaHUE, JIOTHKO-
CMBICIOBOM M  CpaBHMUTEJbHBIH  aHANU3  TEKCTa, HaNMCaHWE  AaHAJUTUYECKOTO U
apryMEHTHPOBAaHHOT'O BUIOB 3cCCe);

— pa3BHUTHE HaBBIKOB CaMOCTOSITENIbHON Hay4HOI paboTh! (MJIaHUPOBAHUE U TPOBEACHHE
UCClieIoBaHMsl, paboTa ¢ HAy4YHOH M CIIpaBOYHOM JTUTEpaTypoil, HHTEpHpeTalus MOTy4eHHBIX
pe3yIbTAaTOB, UX MPABUIBLHOE H3JI0KEHNUE U 0OPMIICHHUE).

KonuyectBo M nepeyeHb KOHTPOJIBHBIX PadOT YCTaHABIMBACTCA COOTBETCTBYIOIIUMHU
y4eOHBIMH IUJIAaHAMHU [0 CHEIHabHOCTH, YTBEP)KICHHbIMU B YueOHOM ympasienuun PITY.
TemaTuka KOHTPOJBHBIX DPAa0OOT pa3pabaThIBaeTCs MpEnoAaBaTeieM, BEAYIIUM JUCIHUILTHHY
«HOCTpaHHBIN A3BIK).

KontponbHast paboTa npezacrasiser co00i MUCEMEHHBIH JIEKCUKO-TPaMMaTHYECKUI TecT
Ha BoIpoc (pelieHue s3bIKOBOM 3a/aydl WM BBIIIOJIHEHHWE KOHKPETHOTO 3a/1aHusf), KOTOPBI
u3ydaercs B paMmkax AucuUuIUIMHBL. CoaepkaHMe OTBETA HAa IOCTABJICHHBIM BONPOC BKIIIOYAET:
MOKa3 CTYJIEHTOM 3HaHUS TEOPUU U YMEHHE MPUMEHSTH 3Ty TEOPUIO Ha MIPAKTHKE.

9.3. Uuble MaTepHAaJIbI

Bocnuranue npodeccuoHanbHOR A36IKOBON JTUYHOCTHU Ipeanosaraer GopMupoBaHue
y CTYACHTOB YMEHMI U HaBBIKOB IOMCKa, 0TOOpa M aHajau3a HeoOXoAMMOW MHpopManuu, eé
aJIeKBaTHOW MHTEPIIPETAMN U KOPPEKTHOT'O M3JIOKEHHsI Ha AHIJIMICKOM sI3bIKe (YCTHOTO HIIU
MMMCBMEHHOTO).

[Ipe3eHTanus CTyIEeHUYECKUX MJOKIAJOB U pedepaToB OCYIIECTBISETCS B XOJe
y4eOHBIX TMpecc-KOH(EePEeHIUM, «KPYIIbIX CTOJOB» W CEMUHAPCKUX 3aHATUH, IEIbIO
MIPOBEIECHUS KOTOPBIX SABIAETCSA PA3BUTHUE M COBEPIICHCTBOBAHUE CIIOKHBIX YMEHUW H
HABBIKOB JIEJIOBOTO OOLIEHUS B CHUTYallMsX, MAaKCUMaJbHO MNPUONIKEHHBIX K Oyaymiei
po(heCCHOHAIBHOM e TENbHOCTH CTYICHTOB.

Takas opranuszamnus ydeOHOTO TMpollecca MpeaycMaTpUBaeT pelieHue psjaa
KOHKPETHBIX 3a/1ay:

1) 3akperuieHHEe  HaBBIKOB  KOPPEKTHOTO  JIEKCHMKO-IPaMMaTH4ecKoro  ohopMIIeHHS

BBICKa3bIBAHUN;

2) Bocnutanue KyJbTypbl MEKIMYHOCTHOTO OOILIEHUS;

3) ®opmupoBaHHME IOJIOKUTEIBHOW CAaMOOIICHKH KakK  CJEJCTBHE YCIIEUIHOTO
MCII0JIb30BaHMSI 3HAHUI B MPOLECCE HHOSA3BIYHOTO OOIIEHNUS;

4) CoBepIIEHCTBOBAaHHE YMEHHMH M HABBIKOB CaMOCTOSITEIbHON pabOThl € JUTEpaTypoit

I10 CIIEIMAIIBHOCTH;

5) Pa3BuTHe yMeHMii 1 HaBBIKOB HAYYHO-HUCCIIEI0BATEIBCKOM PabOTHI.

Kpurepun ouenkn

- AKTYyanpbHOCTh TEMBI

- AHanu3 cUTyaluu, BelIeJIeHne pooaemM

- ITocTanoBka 3agay

- ®opMyIMpOBaHHE BBIBOJOB

- YpoBeHb BIaICHUS HHOCTPAHHBIM SI3BIKOM

— HOCJ’IG)IOB&TGJ'H)HOCTI) " JIOTUYHOCTH BBICKA3bIBAHUA

- YMeHne TOYHO U Y€TKO BBIPaKaTh MBICITE HA HHOCTPAHHOM SI3BIKE
[TuceMenHbIe PabOTHI YUEOHBIM IJIAHOM WJIM TIPOTPaMMON HE TTPEAYCMOTPEHBI.
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[Tpunoxenue 1. AHHOTALUA
paboueit mporpaMmbl JUCHUTITUHBI

AHHOTAIIAS PABOYEM ITPOTPAMMBI JIUCIATIIMHBI
HucnumnuHa «HOCTpaHHBIN S3BIK (QaHTTUICKUIN)», SIBISIETCS 00s3aTEIhbHONW YacThi0 OlOKa

b1.0.04 yueGHOro mmana mo HampaBieHuio noarotoBku 42.03.01 - «Pexiiama u cBs3u ¢
OOIIECTBEHHOCTIO,  HampaBlieHHOCTH: «COBpEeMEHHBIE KOMMYHHKAIMM M  PEKIaMay.
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JlucuuiuinHa peanu3yercs Ha (akyibTeTe peKiiaMbl U CBsI3ei ¢ 00IIEeCTBEHHOCThIO Kadeapoil
MHOCTPAHHBIX S3BIKOB.

[Iporpamma npucuumiuuHbl  «HOCTpaHHBIN  SA3bIK  (QHTJMICKMIA)» COCTaBlieHa B
cooTBeTcTBUH ¢ TpeboBanusiMu ®I'OC BO

Lesaslo Kypca sBJISIETCS OBJIAJCHUE CTYJEHTaMU HEOOXOJAUMBIM U JIOCTaTOYHBIM YPOBHEM
MHOSI3BIYHOM KOMMYHHMKATUBHOM KOMIIETEHIMHU I PEIICHHS] COLMAIbHO-KOMMYHHMKATUBHBIX
3aJjad B PA3MUYHBIX 00JacTAX NpoPecCHOHAIbHOM W HayyHOW cdep AedaTenbHOCTH,
KOMMYHHKAIIMU B YCTHON U MUCbMEHHOW (pOopMax Ha pyCCKOM M MHOCTPAHHOM SI3bIKax, a TaKxkKe
JUIs JajbHEHIero caMooOpa3oBaHus, YTo MpernonaraeT GOpMUpOBaHHE BCECTOPOHHE Pa3BUTOM
JUYHOCTH, CIIOCOOHON OTBEYaTh Ha BHI30BBI COBPEMEHHOT'0 OOIECTBA M HCIIOJIb30BATh 3HAHUS,
YMEHUS M HaBBIKH, TIOJTYYCHHBIE B X0/1€ O0yUYCHHUS.

OO0pa3oBarenbHas 11eJIb IPEANOIaraeT U3y4eHne MHOCTPAHHOT O 3bIKa HE KaK
JIMHTBUCTUYECKON CHCTEMBI, a KaK CpPeJICTBA MEXKKYJIbTYPHOTO OOLICHUS U MHCTPYMEHTA
MO3HAHUS KYJbTYphl ONPEIEICHHON HAllMOHAIIBHOM OOIIHOCTH, B TOM YHUCJIE JIMHTBOKYJIBTYPHI.
[TpuoO1ieHue K 3eMeHTaM 3TOH KyJIbTYPhl pacCMaTpPUBAETCs Kak 00s13aTeNIbHOE YCIOBUE
YCHEIIHbIX HEMOCPEACTBEHHBIX U ONOCPEIOBAHHBIX PEUEBBIX MPOPECCUOHANBHBIX U
JIMYHOCTHBIX KOHTAKTOB C IIPEICTaBUTEIIAMU JaHHON KYJIbTYpPHI.

Pa3BuBatomias 1enp npeanoaaraeT yueT JUYHOCTHBIX MOTpeOHOCTEN, HHTEPECOB U
WH/IMBUYaIbHBIX TICUXO0JIOIMYECKHX 0COOEHHOCTEH 00yyaeMbIX, 00I1ee HHTEIIIEKTYalbHOE
pa3BUTHE JINYHOCTH CTYJICHTA, OBJIAJICHUE UM ONPEIECICHHBIMU KOTHUTUBHBIMU IIPHEMaMU,
MO3BOJISAIOIIUMHU OCYILECTBIIATH [I03HABATEIbHY0, KOMMYHUKATUBHYIO JACATEIBHOCTD, PA3BUTHE
CIOCOOHOCTH K COLIMAIbHOMY B3aUMOJIEHCTBUIO, OPMUPOBAHUE
KOMIICHCUPYIOIINX/KOMIIEHCATOPHBIX YMEHHUH, B TOM YHUCIIE, YMEHUN YTOUHSTH JIEMEHTHI
BBICKa3bIBaHUS C MOMOILBIO BepOAJIbHBIX U HEBEpOAIbHBIX CPEICTB OOIIEHUS, a TAK)KE YMEHUMN
CaMOCOBEPILIECHCTBOBAHMSL.

BocnurarensHas nens npeamera. « THOcTpaHHBIN S3bIK(QHTTIUHCKUN) » - JOPMUpPOBaHUE
YBaXUTEIBHOI'O OTHOLICHUS K JyXOBHBIM U MaTEPUAJILHBIM LIEHHOCTAM JAPYIUX CTpaH U
HapoJI0B, COBEPIICHCTBOBAHUE HPABCTBEHHBIX KAYECTB JIMYHOCTH CTYJICHTA.

3agauu QUCHUILTUHEL - GOPMUPOBAHKE Y 00YUAIOIIUXCS

®  COLMOKYJIbTYPHOM KOMIETEHLUH M IOBEIEHYECKUX CTEPEOTHIIOB, HEOOXOJUMBIX IS
YCHEIIHOM aJjanTaly BHITYCKHUKOB Ha PhIHKE TPY/a;

® HaBHIKOB apIryMEHTAllUU U BEJICHUS JUCKYCCUU;

® HaBbIKAMU [UCBMEHHOTO M YCTHOIO IM€peBOjJa TEKCTOB  IMpodecCHOHaIbHOM
HaIPaBJIEHHOCTH;

® HaBBIKOB CBOOOJHO II0JIb30BAThCS MHOCTPAHHBIM SI3BIKOM [UISl PEIICHHS 3ajaad
MEXJIMYHOCTHOTO ¥ MEXKYJIBTYPHOTO OOIIECHHUS;

® HaBBIKOB CaMOCTOSATEIBHO MPUOOpETaTh C MOMOINBI0 MH()OPMAIIMOHHBIX TEXHOJIOTHN U
UCMOJIb30BaTh B MPAKTUYECKOM NEATEIbHOCTH HOBBIC 3HAHMS U YMEHUs, B TOM YHCIE B
00J1acTsX 3HAHWH, HETIOCPEACTBEHHO HE CBSI3aHHBIX CO CEepoil A TeTbHOCTH;

® CIOCOOHOCTH  COBEPIIEHCTBOBaTbH M  Pa3BUBAaTh CBOM  HHTEJUIEKTyaJIbHbIM U
OOIIEKYIbTYpHBIN YPOBEHb.

B pe3ynbrate 0CBOSHUS NUCHUIUTHHBI 00YYaIONIHIICS TOMKEH:
3HaTh:
— OCHOBHBIE HOPMbI HHOCTPAHHOTO S13bIKa B 00JIACTH YCTHOW M MUCbMEHHOM peYH,
— OCHOBHBIE PA3JIMUUs JTUHIBUCTUYECKUX CUCTEM PYCCKOTO U HHOCTPAHHOTO SA3BIKA;
— OCHOBHBIC OCO6€HHOCTI/I CJIYHIaHI/IH, YTCHUA, FOBOpeHI/ISI U nMcbMa KakK BUI0B pequoﬁ
JEeITEIbHOCTH,
— OCHOBHBIE MOJIEJIM PEYEBOT0 MTOBEJACHUS;

51



— OCHOBBI PEYEBBIX )KaHPOB, AKTYAILHBIX JUISI yUeOHO-HAYYHOTO OOIICHUS;

— 0a30BbIE TPAMMATHUYECKHE KOHCTPYKIIUU U ()OPMBI, TPUCYIIIHE MOABA3BIKY HAPABICHUS
MOJITOTOBKH / CIICITUATEHOCTH;

— CBOOOJIHBIC M YCTOMYMBBIE CIIOBOCOYETAHUS, (PPa3eOTOTHUECKUE SMHUIIBI, XapAKTSPHBIE JIISI
cdepsl TpodecCHOHATHHON KOMMYHHKAIIHH;

— OCHOBHBIC CPEJICTBA CO3IaHMSI BepOATbHBIX U HEBEPOATBHBIX HHOS3BIYHBIX TEKCTOB B
Pa3IMYHBIX CUTYAIUSAX JTUYHOTO U MPOPECCHOHATHHO 3HAYMMOTO OOIIEHUS;

— UCTOPHIO, KYJIbTYPYy U TPAIUIIUU CTPAHBI U3YIaEMOTO SI3bIKa;

— TEPMHUHOJIOTHIO HA aHTJIMICKOM SI3bIKE U TPAMMATHUECKUE KOHCTPYKIIMH, XapaKTEPHBIC B
M3y4aeMOM M CMEXHBIX 00JIacTsIX 3HAHUH;

- MEXKYJIbTYPHBIC 0COOCHHOCTH BEJICHHSI HAYYHOH M MPO(ECCHOHATLHON JCATEIBHOCTH B
paMKax JIeJI0BOr0 OOIICHHUS;

- METOJMKY PabOThl ¢ MH()OPMAIIMOHHBIMH ITOTOKAMHU ISl 00ECTICUSHHSI eI TeTbHOCTH
AQHATUTUIECKUX [IEHTPOB, OOIIECTBEHHBIX U TOCYIaPCTBEHHBIX OpraHU3aIuii;

— METOJIUKH TIOWCKa, cOopa 1 00paboTKH HHPOPMAILIMH C TTOMOIIbI0 HH()OPMAITMOHHO
KOMMYHHKAITIOHHBIX TEXHOJIOTHIA; - aKTyalIbHbIC POCCUUCKHE U 3apYOCIKHBIC HCTOUHUKH
nHpopmanuu B chepe mpodhecCHOHATEHON IEATEIIEHOCTH.

Ymers:
— pealln30BBIBAThH PA3INIHBIC BUIBI PEUCBOU JICATEIHBHOCTH B YIeOHO-HAYIHOM OOIIICHUH Ha
WHOCTPAHHOM $I3BIKE;
— muddepeHIIPOBaTh O(QUITHATHHO-ICTIOBYIO U TEPMUHOJIOTHUECKYIO JICKCHKY
— OCYHIECTBIIATH 3 (HEKTHBHYIO MEXKITMYHOCTHYIO KOMMYHHKAIIMIO B YCTHOW U TUCHMEHHOMN
dopmax
Ha WHOCTPAHHOM SI3bIKE B paMKax JICJIOBOTO OOIICHHUS;
— COOTHOCHTB SI3BIKOBBIC CPEJICTBA C KOHKPETHBIMHU COIMAIBHBIMU CUTYAIIUSIMHE, YCIOBUSIMH H
EJISIMH,
a TaK)Ke ¢ HOpMaMH POPECCHOHATLHOTO PEYEBOTO IMMOBEICHUS, KOTOPBIX MPHICPIKUBAIOTCS
HOCHTEJIH SI3BIKA;
— paboTtath ¢/Haja TeKCTaMu PO(hEeCCHOHATEHON HATPABICHHOCTH B IEJISAX aJCKBATHON
UHTEPIIPETAIUN TPOYUTAHHOTO MaTepHaa;
— TOHUMATh MOHOJIOTUYECKYIO/TMaIOTHYECKYIO PeUb, B KOTOPOU UCIIOIBE30BaHBI JIEKCUKO-
rpaMMaTHYeCKHe KOHCTPYKIINH, XapaKTEPHBIC JJI1 KOMMYHHKATUBHBIX CUTYallui
po(heCcCHOHATLHOTO OOIIEHUS;
— WCIIOJH30BaTh HABBIKK Pa0OTHI ¢ MHPOpPMAIHEH U3 Pa3IMYHBIX UCTOYHIKOB HA
WHOCTPAHHOM SI3BIKE JIJISl PEIIeHUS OOMIEeKYIbTYPHBIX U MPo(ecCHOHATbHO 3HAUUMBIX 33]1a4;
- BBITIOJTHATH TUCHbMEHHBIE M YCTHBIC TIEPEBOIBI MaTEPHAIOB MPO(ecCHOHAIEHO 3HAYUMOMN
HANPaBIEHHOCTH C MHOCTPAHHOTO S3bIKa HA PYCCKUI M C PYCCKOTO HAa MHOCTPAHHBIH SI3BIK;
— pemaTh CTaHJaPTHBIC KOMMYHUKATHBHBIC 32/1a4H C UCIIOJIb30BaHUEM WH(POPMAITMOHHO
KOMMYHHUKAITHOHHBIX CETCH;

— coOupath B UHHOPMALIMOHHO-KOMMYHUKAIIMOHHBIX CETSIX U HHTEPIPETUPOBATH HH(POPMAITUIO
COITMATLHOTO U MPO(ECCHOHAIBHOTO XapaKTepa;

— aJIeKBAaTHO U KPUTUYECKU OLICHUBATh MaTepHaIl Pa3IHUHBIX HH()OPMAIIHOHHO-
KOMMYHHKATHBHBIX PECYpPCOB;
— CO371aBaTh M PEIAKTHPOBATH TEKCTHI OCHOBHBIX JKaHPOB JICIIOBOM pedr Ha POJTHOM
¥ MTHOCTPaHHOM S3BIKaX;

- MPECTABIIATH HHPOPMAITUIO HA PYCCKOM W HHOCTPAHHOM SI3BIKE C TIOMOIIIBIO
WH(GOPMAIIMOHHO- KOMMYHHUKAIIMOHHBIX TEXHOJIOTHUH.

Baaners:

52



— 0a30BBIM HAOOPOM JIEKCUKO-TPAMMATUYECKUX KOHCTPYKIIUNA, XapaKTEPHBIX IS
KOMMYHHUKATHBHBIX CUTYaIHii OOIIEKYJIbTYpHOTO U MPO(eCCHOHATBHOTO OOLICHHUS;

— SI3BIKOBBIMH CPEJICTBAMH JIJISI TOCTHIKCHHUS TIPO(ECCHOHATBHBIX TIeJIeii Ha MHOCTPAaHHOM
A3BIKE;

— pa3IMYHBIMU BUJIAaMU U IPUEMaMH CITyIIaHUs, YTCHUs, TOBOPEHUS U MTUChMA;

— HaBBIKaMU COIMOKYJIETYPHOH B MEXKYJIBTYPHOH KOMMYHHUKAITIH;

— HaBBIKAMH KOMMYHUKAIIUU B UHOS3BIYHOMN Cpefie, 00eCTIeYBAOIIMMHU aJIeKBaTHOCTD
COIIMAIIBHBIX U TPO(ECCHOHAIBHBIX KOHTAKTOB Ha MHOCTPAHHOM SI3BIKE;

— TIpUEMaMH CO3JIaHWsI YCTHBIX M MMCHhbMEHHBIX TEKCTOB Pa3IMYHBIX KAHPOB B IIpOIIECCe
y4e0HO-HAYyYHOTO OOIICHUS;

— uH(popmMaImeir 00 OCHOBHBIX 0COOCHHOCTSIX MaTepHATLHON M TYXOBHON KYJIbTYPHI CTPAHBI
(pervoHa) M3y4yaeMoro HHOCTPAHHOTO A3bIKa B IEJSAX YBAXKUTEIBHOTO OTHOIICHUS K
JTYXOBHBIM IIEHHOCTSIM JIPYTUX CTPaH U HAPOJIOB;

— TpuemMamu pedepupoBaHUs M aHHOTUPOBAHHS TEKCTOB POPECCHOHATHHON HATIPABICHHOCTH;
— HaBBIKaMHU 10 PELIEH3UPOBAHUIO M PEAAKTHPOBAHUIO COLIMATLHBIX, HAYYHO-TIOMYISIPHBIX,
HaY4HBIX,

U NyOJIMIUCTUYECKUX PabOT MO HAMpPaBJICHUIO MOATOTOBKY Ha HHOCTPAHHOM SI3BIKE;
METOJIMKOH ¥ MpueMamu rnepeBoja (pedepaTuBHOTO, JOCTIOBHOTO);

— — HaBBIKaMU TTOMCKA HAYYHOW U MPodecCHOHANBHOW HHPOPMAIIHH, TTOJIB3YSCh Pa3THIYHBIMU
MCTOYHHKAaMU (B TOM YHCJe, pecypcaMy HHPOPMALIMOHHO-TEIEKOMMYHUKAIIMOHHON CeTH
WnTepner);

— cnocobaMH pelieHrss KOMMYHUKAaTUBHBIX M PEUEBBIX 3a/1a4 B KOHKPETHOM CUTYyaIllH
OOIIIEeHUS;

— HaBbIKAMH yCTAHOBJICHHS KOHTAKTOB M OPTaHU3aIlU{ OOIIIEHHE B COOTBETCTBUH C
HOTPEeOHOCTSIMH COBMECTHON MPO(EeCcCHOHATBHOM NeATETbHOCTH, UCTIONb3Ysl COBPEMEHHBIE
KOMMYHHKAIIHOHHBIE TEXHOJIOTHH;

— METOJUKOH U nmpuemMami nepesojia (pedepaTUBHOrO, JOCIOBHOTO);

— TEepeBOJUYECKUMH HaBbIKaMH (YCTHBINH/MTUCHMEHHBIN TIEPEBOJI TEKCTOB NMPO(hecCHOHANTBHOM
HaIpPaBJIEHHOCTH).
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